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Tom tat
Niém tin la motyeu 16 dd dwoc khang dinh trong nhiéu nghzen cieu vé Y nghia doi véi hanh vi nguoi
tiéu dung. O Viét Nam, cdc thu’ong hiéu ngi dia, dac biét la cac thuong hi¢u thoi trang ngi dia, chua
6 dugc su tin tuong ciia nguoi tiéu dung Viét. Nghién ciru nay dugc thyc hién nham kzem dinh cac
nhan 6 tic dong dén niem tin thwong hiéu thoi trang ngi dia cia gici tré trong do tuéi tir 18 - 25
trén dia ban Ha Noi. Két qua cho thdy tac dong tich cuc cua cdc nhdn to sau: (1) Nhan thirc gia tri,
(2) Truyén théng thu’ong hiéu, (3) Nhan thic rui ro, (4) Nhén thirc chat lwong t6i niém tin thu’ong
hiéu thoi trang noi dia cua gidi tré Ha Noi. Rzeng blen tinh cach thuong hiéu dwgc dwa vao mo hinh
nghién ciru nhzmg chua dii co s6 dé két ludn ve moi quan hé ciia bién nay véi niém tin thwong hiéu.
Két qua nghién cieu dong gop cac ham y chién lege cho cdc thwong hiéu thoi trang néi dia Viét Nam.
Tir khéa: Thoi trang ndi dia, niém tin thuong hiéu, gioi tré Ha Noi.
Ma JEL: D12, M31

Factors affecting brand trust and intention to buy local fashion brand products of young
people in Hanoi

Abstract

Numerous research has established the importance of trust as a determinant of customer behavior.
Vietnamese consumers do not yet trust domestic companies, particularly domestic fashion labels.
This study examines the variables influencing young adults between the ages of 18 and 25 who
trust domestic fashion brands. The findings indicate a favorable effect of the following variables
on brand trust: (1) Value perception, (2) Brand communication, (3) Risk perception, (4) Quality
perception on domestic fashion brand trust of Hanoi youth. Although the study model includes the
brand personality variable, there is not enough evidence to draw any conclusions about how this
variable affects brand trust. The research results contribute strategic implications for Vietnamese
domestic fashion brands.

Keywords: Domestic fashion, brand trust, Hanoi young people.
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1. Giéi thiéu

Hién nay, voi sirc hap din trén thi truong thoi trang Viét Nam, rat nhidu hing thoi trang nudc ngoai di
c6 mat tai Viét Nam va ngay cang nam dugc nhi¢u vu thé nhu H&M, Zara, Uniqlo, Adidas... Diéu nay lai
gay strc ép rat 1on dén thoi trang ndi dia, “miéng banh ngon” da kho nay lai cang trd nén chat chi. Su canh
tranh nay dét ra mot thach thure nhu “lira thir vang” doi véi cac hang thoi trang ndi dia ve viéc tién hanh mot
cudc dai tu tur thiét ké, san xut, phan phoi va marketing. Trong khi d6, theo bao cao cua VIRAC, gidi tré la
nhom d6i twong chi tiéu nhiéu nhat cho thoi trang. Dicu nay 1a dé hiéu boi ho luon danh moi quan tdm cho
vé ngoai va chiu dau tu cham sdc vé ngoai nhat. Bén canh do, day con la nhdém tu6i nhanh chong nam bat
xu hudng méi va ¢6 hanh vi ti€u dung chiu nhiéu chi phoi ttr cdc phuong tié€n truyén thong, ngudi noi tieng.

Theo nghién ctru ciia Nurhasanah & cong sy (2021), niém tin thuong hiéu 13 do tin ciy thuong hiéu cia
nguoi ti€u dung. Ho tin rang san pham c6 thé dap ung dung nhitng gia tri ma doanh nghi¢p da hira. Khi mot
thuong hiéu c6 sy tuong tac voi khach hang cia minh, thuong hi€u co6 thé dap trng nhu cau cua nguoi tiéu
dung va chiu trach nhiém vé 1gi ich, cam giac an toan ctia nguoi tiéu dung. Niém tin thuong hi€u cling dugc
dinh nghia 1a m§t cam giac an toan cua nguoi ti€u dung rang thuong hiéu s€ dap ung mong doi ti€u dung
cua ho (Ballester va Aleman, 2001).

Céc thuong hiéu thoi trang ndi dia chua thye sy c6 duoc niém tin cta khach hang, viéc tao ra niém tin
thuong hi€u 1a yéu to song con dé cac thuong hiéu thoi trang ndi dia ton tai va phat trién. Trong cac doi
tuong tiéu dung san pham thoi trang, gidi tré 1a doi twong yéu thich thoi trang va tiéu thu nhiéu san pham
thoi trang, ddy 1a d6i tuong khach hang chinh va rat tiém ning ciia cac thuong hiéu thoi trang noi dia. Nghién
curu nay dugc thyc hién nham tim hi€éu mot s6 nhan to tdc dong tdi niém tin thuong hi€u thoi trang ndi dia
cua gidi tré tai Ha Noi nham dua ra mot so giai phap cho cac doanh nghiép thoi trang ndi dia trong viéc xay
dung niém tin ctia ngudi ti€u dung tré Viét Nam.

2. Tong quan nghién ciru

Tir qua trinh tong quan nghién ciru dé hinh thanh mé hinh nghién ctru ctia bai, nhom nghién ciru da tong
hop dugc 5 nhan t6 dugce cho la c6 tac dong tdi niém tin thuong hiéu va moi quan h¢ gitta ni€m tin thuong
hi€u va y dinh mua, cu thé nhu sau:

2.1. Tinh cdach thwong hiéu

Dbi v6i ngudi lam Marketing, ddy 1a mot thanh phan khong thé thiéu cua hinh anh va tai san thuong hiéu,
n6 lién quan dén gia tri thuong hiéu trong tam tri nguoi tiéu dung (Keller, 1993) bao gém céc yéu t6: trach
nhiém, hoat ddng, tinh hiéu chién, tinh don gian va tinh cam. N6 c6 thé tao ra va xay dyng moi quan h¢ viing
chac véi nguoi ti€u dung, dac biét néu tinh cach do 1a khac biét, manh mé, dang mong muon hay kién dinh
(Lannon, 1993). Ttr quan diém ngudi tiéu dung, tinh cach thuong hiéu cung cap kha nang thé hi¢n ban than
hodc l¢i ich tugng trung ctia nguoi tiéu dung. Mot tinh cach thuong hi¢u phat trién bén viing c6 thé nang
cao moi quan hé tinh cam v6i thuong hi€u, tang su yéu thich, sy bao tro, ting cam giac tin cay va long trung
thanh (Siguaw & cong su, 1999). Véi cac két qua tong quan va quan diém cua nhom tac gia, nhom dé xuat
gia thuyét:

(H1): Cang nhdn thire dwoc tinh cdch thwong hiéu 16i cudn, hop thoi cao thi khich hang cang tin tudng
thiwong hiéu.

2.2. Nhan thiee gid tri

Nhén thtee gia tri gin lién v6i tién ich ma ngudi tidu dung thu dugc khi mua san pham, con dugce goi la gia
tri thuc dung (Kesari va Atulkar, 2016). Panh gia tong thé vé céc lgi ich chiic nang nhu tiét kiém gia, dich
vu hoan hdo, tiét kiém thoi gian cho thay nhitng diéu nay giup nang cao niém tin thuong hi¢u do6i véi nguoi
tiéu dung (Lien & cong sy, 2015; Coelho & cdng sy, 2018). Nhan thire gia tri hitu ich dé nhan dién thuong
hi¢éu manh c6 xu hudng nang cao long trung thanh va niém tin thuong hiéu doi vdi nguoi ti€u dung (He &
cong su, 2012). Khach hang mua cac san pham chat lugng cao dé nang cao gia tri cam nhan va huéng ho
dén thé hién niém tin va 1ong trung thanh thuong hi¢u (Atulkar, 2020). Véi cac két qua tong quan va quan
diém ctuia nhom tac gia, nhom de xuat gia thuyet:

(H2): Cang nhan thirc dwoc gid tri thuwong hiéu cao thi khach hang cang tin tuong thuong hiéu.

2.3. Truyén théng thwong hiéu
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Truyén thong thuong hiéu nhdam muc dich nang cao long trung thanh véi thuong hi¢u bang cach 1am cho
ngudi tidu ding gan bo hon véi thuong hiéu dé ting cuong mdi quan hé giita thwong hiéu véi ngudi tiéu
dung theo thoi gian (Pearson, 1996; Duncan & Moriarty, 1998). Do d6, cac nha lam Marketmg pha1 nd lyc
dé tao ra va duy tri thai do tich cuc voi thuong hiéu théng qua truyen thong dé duy tri va phat trién méi quan
hé dua trén sy tin tuong gitta thuong hidu véi khach hang. N6 c6 thé coi 14 tién dé cho niém tin thwong hiéu,
tir ¢ anh huong dén 1ong trung thanh thuong hiéu (Cemal Zehir & cong su, 2011). V&i cac két qua tong
quan va quan diém cta nhom tac gia, nhém dé xudt gia thuyét:

(H3): Thirong hiéu truyén théng cang tot thi khach hang cang tin twéng thwong hiéu.

2.4. Nhan thiec rii ro

Bauer (1960) cho rang nhan thirc rai ro trong qua trinh mua sam dugc xem nhu 1a quyét dinh khong chic
chén ctia nguoi tiéu ding khi mua hang va phai nhan hau qua tir quyét dinh nay bao gdm: (1) nhan thirc rai
ro lién quan dén san pham/ dich vu va (2) nhan thic rai ro lién quan dén qua trinh giao dich. Boi vdy, trong
qua trinh quyét dinh mua cta khach hang, khach hang cam thiy do du khi trao niém tin cho thuong hiéu va
ngudi ban (Sandu, 2015). Mot s6 nghién ctru da tim thiy mdi quan hé tiéu cyc giira nhan thirc rii ro va niém
tin thuong hiéu va y dinh mua san phém (Chang & Chen, 2008; D’Alessandro & cong su, 2012). Vi cac
két qua tong quan va quan diém ctia nhom tac gia, nhom dé xuat gia thuyét:

(H4): Cang khong nhan thirc dwoc tinh rui ro cua thwong hiéu thi khach hang cang tin tuong thuong hiéu.

2.5. Nhin thirc chit lwong

Nhan thirc chat lugng quan trong déi véi tat ca cac loai san phim nho vao kha ning cing ¢ gia tri cam
nhén cia nguoi ti€u dung vé san phém (Pan & Zinkhan, 2006; Khan & Fatma, 2017). Hon nita, nhan thirc
chét lugng vé thuong hiéu cung cap cho nguoi tiéu dung mot 1y do chinh déng dé thich thwong hiéu nay hon
thuwong hiéu kia (Keller, 1993; Pappu & Quester, 2006.), do d6, ho sin sang tra mot cai gia cao hon cho chét
luong (Pappu & Quester, 2006; Datta & cong sy, 2017).

Day chinh 1a tién d& quan trong dé tao ra sy trung thanh thuong hiéu va niém tin thuong hiéu (Rubio &
cong su, 2017; Coelho & cOng su, 2018). Nhiéu nghién ctru tim théy nhén thac chat luong la tién dé cua su
tin trong va cam két tinh cam, dong thoi hinh thanh thai do tich cuc va su tin tudng, véi san pham va thuong
hiéu (Boisvert, 2011). Ngudi tiéu ding thich nhitng san pham, thwong hiéu c6 chét lugng cao, vi ching phan
anh do6 tin cay cao hon va cung cép nhiing tin hi¢u tich cuc (Lin & cdng su, 2017). Bén canh d6, nhan thuc
chat lugng thuong hiéu sé tao nén nhing hinh anh dep trong tam tri khach hang, gop phan tao nén mdi quan
hé lau dai gitra khach hang va thuong hi€u (Atukar, 2020).

(H5): Cang nhan thirc duoc chat luong san pham, khach hang cang cé niém tin vao thuong hiéu.

Day 1a 5 nhan t dugc sir dung trong nhiéu nghién ciru vé cac yéu té anh huong dén niém tin thuong hiéu.
Va xét thdy nhom cac bién doc 1ap nay cé ¥ nghia trong bdi canh nghién ctru thoi trang ndi dia cua gidi tré
tai Ha NOi, nhém tac gia da lya chon dé dua vao mo hinh nghién ctru.

2.6. Niém tin thwong higu

Hinh 1: M hinh nghién ctru dé xuit

Tinh cach thuong hiéu H1
Nhan thtre gia tri H2
( N H3

Truyén théng thuong higu J Niém tin thuong hi¢u ]

H4

Nhén thic rii ro
N HS5

Nhan thirc chat lugng san phém
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Theo Delgado-Ballester & Munuera-Aleman (2001), niém tin thwong hiéu dugc dinh nghia 14 trang thai
an tAm ctia ngudi tiéu ding vi ho da tin tuéng vao thuong hiéu d6. Theo Lau va Lee (1999), niém tin thuwong
higu 1a thai do ctua nguoi tiéu dung khi ho chic chin duoc thoa man véi nhitng mong doi, ky vong cia ho
vé san pham/dich vyu. C6 thé néi, niém tin thwong hiéu 1a mong doi ciia nguoi tiéu ding tin tudng thuong
hiéu ma khong co bat ky su nghi ngd nao. Béi vi niém tin c6 thé tao ra anh hudng tich cuc va cudi clng 1a
tao ra sy thoa man sau khi mua.

Qua qué trinh tong quan nghién ciru, nhom tac gia nhan thay chua c6 md hinh nghién ciru cu thé nao dugc
dua ra trong viée xac dinh cac yéu t6 tac dong dén niém tin thwong hiéu va y dinh mua san pham cta thuong
hiéu thoi trang ndi dia cua gidi tré tai Ha Noi. Tur do tac gia xay dung moé hinh nghién ctru gSm 5 bién doc
1ap ké trén tac dong téi niém tin thuong hiéu va niém tin thwong hiéu dén luot né lai anh huong téi ¥ dinh
mua thoi trang ndi dia cua gioi tré Ha Noi.

3. Phwong phap nghién ctru

Nghién ctru dinh lugng dugc thue hién thong qua khao sat bang bang hoi nham kiém dinh céc gia thuyét
nghién ctru. Sau khi thu thap dugc bang tra 16i khao sat, nhom tién hanh loc bang cau hoi, 1am sach dit liéu,
ma hoa nhitng thong tin can thiét trong bang cau hoi, nhap liéu va phan tich dir liéu bing phan mém SPSS
phién ban 26.

Tiép theo, dir liéu da duoc lam sach va nhép vao phén mém s& duoc phan tich theo cac budc sau:

(1) Thdng ké mé ta dit liéu thu thap bang cach so sanh tan suét giita cac nhém khac nhau theo bién kiém
soat.

(2) Panh gia d tin cdy cua thang do thong qua hé sb Cronbach Alpha va hé s6 turong quan bién tng
(item — total correclation).

(3) Kiém dinh gi4 tri ctia thang do bang phwong phéap phén tich nhan t5 EFA.

(4) Phan tich md hinh hdi quy béi.

Phuong phap chon mau: Vi diéu kién va ngudn luc c¢6 han, nhom lya chon phuong phap 1y mau tién loi
thong qua viéc 1y mau 1a nhitng nguoi tré & Ha Noi bang phiéu diéu tra va khao sat trén Facebook, Group,
Zalo, Messenger, ... Pay 1a phuong phap chon mau phi xac suét, trong d6 nhom tac gia c6 thé tiép can voi
cac dbi twong nghién ctru bang phwong phap tién loi. Diéu d6 thé hién 1a nha nghién ctru c6 thé chon dbi
tuong ma ho co6 thé tiép can. Do d6, nhom tac gia dé dang tiép can duoc doi tuong nghién ctru mot cach
thuong xuyén va chi dong ma khong bi gidi han vé thoi gian va chi phi.

D6i vai viée lya chon kich thudc mau, theo Hari & cong sur (1998) dé phan tich nhan t6 khdm pha (EFA)
thi mau t6i thiéu can dat 1a 50, tot nhét 1a 100 va ty 1¢ quan sat/bién do luong=5:1, nghia 12 ¢& mau phai ti
thiéu gap nam lan tong sb bién quan sat trong thang do. Do d0, v&i bang hoi ciia nghién ciru ndy, nhom tac
gia str dung 62 bién quan sat trong phan tich nhan té nén c& mau tdi thiéu can dat 1a: 62 * 5 =310 quan sét.

Bang hoi dugc thuc hién thong qua thang do cac bién doc 1ap va phu thudc trong mo hinh: Thang do Nhan
thirc rai ro duoc trich tir nghién ctru cia Corbitt & cong sy (2003).

Thang do Nhan thirc chét lugng duge trich tir nghién ciru ctia Su & Chang (2018).

Thang do Nhén thirc gid tri lugng dugc trich tir nghién ctru cua Chae & cong sy (2020).

Thang do Truyén thong thuong hidu dugc trich tir nghién ctru ctia Zehir & cong su, (2011).

Thang do Tinh cach thuong hi€u dugc trich tir nghién ciru cua Su & Chang (2018).

Thang do Niém tin thwong hiéu duoc trich tir nghién ctru cia Khamwon & Sorataworn (2021).

Thang do Y dinh mua dugc trich tir nghién ctru cia Holak & Lehmann (1990).

Vi bang hoi cua nghién ctru nay, nhom tac gia sir dung 62 bién quan sat trong phan tich nhan té nén c&
mau t6i thiéu can dat 1a: 62 * 5 =310 quan sat (Hair & cong su, 1998).

4. Két qua va thao luin

B0 dit liéu sau kiém dinh Skewness dat phan phdi chuan. Két qua danh gia so bo thang do bang Cronbach’s
Alpha dugc trinh bay tai Bang 1.

Kiém dinh KMO va Bartlett dung dé kiém tra m6i quan hé tuong quan giira cac bién va su phu hop cua
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Bang 1: Panh gia thang do

x i TB thang do | Phwong sai thang Twong quan bién Cronbach’s Alpha
Bién quan sit £ Y X s hiA Z X Y
néu loai bién do néu loai bién tong néu loai bién
Nhén thire rii ro - RR: Cronbach Alpha = 0.840
RR1 21.05 24.869 .590 819
RR2 20.92 23.589 .689 .803
RR3 20.68 24.789 581 .820
RR4 21.07 24.050 .618 .814
RRS 21.16 24.123 521 .832
RR6 20.69 24.476 .590 819
RR7 20.73 25.120 578 .821
Nhan thirc chit lwgng — CL: Cronbach Alpha = 0.813
CLI1 7.01 3.041 .640 .770
CL2 7.18 2.611 .644 .770
CL3 6.95 2.652 17 .688
Nhan thire gia tri — GT: Cronbach Alpha = 0.894
GT1 23.62 31.527 493 .887
GT2 2332 29.565 701 .878
GT3 23.29 29.954 714 877
GT4 24.04 29.075 .680 .880
GTS 23.40 28.813 .807 .868
GTé 23.70 28.685 .678 .880
GT7 23.39 28.833 .697 .878
GT8 23.38 30.667 .633 .884
Truyén thong thwong hi¢u — TT: Cronbach Alpha = 0.895
TT1 27.45 36.335 .652 .884
TT2 27.65 34.621 761 .875
TT3 27.81 35.028 778 .874
TT4 27.90 35.481 727 .878
TTS 27.88 36.059 591 .888
TT6 27.68 35.482 591 .889
TT7 27.66 35.969 571 .890
TT8 27.74 35.118 .631 .885
TT9 27.69 35.360 .644 .884
Tinh cich thwong hi¢u — TC: Cronbach Alpha = 0.928
TCl 40.69 60.400 729 .920
TC2 40.59 61.419 704 921
TC3 40.18 61.448 757 919
TC4 40.34 62.079 .668 922
TCS 40.38 61.554 728 .920
TC6 40.32 61.546 722 .920
TC7 40.26 61.654 715 921
TC8 41.20 64.880 423 923
TC9 40.41 62.051 .691 921
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TC10 40.41 60.438 753 919
TCl11 40.66 60.694 748 919
TCI12 40.72 60.966 677 922
Niém tin thwong hi¢u — NT: Cronbach Alpha = 0.924

NTI 17.23 18.763 756 914
NT2 17.67 17.399 731 917
NT3 17.26 18.000 .796 .908
NT4 17.28 17.043 71 912
NTS 17.30 16.757 .832 .903
NT6 17.22 17.209 .821 .904

Nguén: Két qua nghién ciru cua nhom tdac gid.

mo hinh phén tich nhan t, 0.5 < KMO < 1, Sig. <0.05 thi phén tich nhan t6 1a thich hop (Hair & cong su,
2006) va Kiém dinh Bartlett xem xét gia thuyét HO: do twong quan giita cic bién quan sat bang khong trong
tong thé. Néu kiém dinh ndy c6 y nghia thdng ké (Sig < 0.05) thi cac bién quan sat c6 tuong quan v6i nhau
trong tong thé (Hair & cong su, 2006). Tién hanh phan tich dé gom nhom cac yéu t6 c6 mbi trong quan chit
ché v6i nhau. Sau khi gom nhom, tién hanh tinh diém TB va xép hang muc d6 anh hudng ctia cac nhan to.

Két qua phan tich EFA 1an cudi con lai 49 bién quan sat cho 6 bién doc 1ap cho thdy cac nhan t6 dugc
trich tai Eigenvalue > 1, KMO - meyer = 0.915 (dat yéu cau phai > 0.6) va tong phwong sai trich/ bién thién
1a dat yéu cau. Cac bién quan sat déu tai vé dung nhén t6 gbc v6i hé sb tai thip nhat 1a 0.492 va cao nhat 1a
0.802, dam bao yéu cau trong phén tich nhan t6.

Khong c6 hién tugng da cong tuyén (do cac chi sé VIF déu <2); gia tri ciia mé hinh (F) c¢6 gia tri sig <
0,05 d&u cho thdy bo dit liéu, cac thang do va mé hinh du gia trj va d6 tin cay dé phan tich hdi quy.

V6i 5 gia thuyét tir HI dén H dugc nhom nghién ctru dit ra sau khi kiém dinh EFA, c6 4 gia thuyét duoc
chép nhan 1a H2, H3, H4, H5. Gia thuyét H1 bi bac bo.

Gia thuyét 1 (H1) bi bac bo. Nhu vy chua co du co sé dé khing dinh gia thuyét H1 hay viéc cac tinh cach
thuong hi¢u gan giii, duyén dang, sang trong, mang lai sy tu tin, hop thoi, theo xu huéng méi anh huong dén
niém tin thuong hi¢u thoi trang ndi dia ciia mot ca nhan.

Két qua kiém dinh cho thiy Nhan thtrc vé gia tri ¢6 quan hé cung chiéu va c6 ¥ nghia v6i niém tin thuong
hi€u thoi trang ndi dia tai B, = 0,2%3 >0 (sig= 0,000 < 0,05). Nhu vay H2 duoc két luan 1a chinh x4c. Trong
khi do, gia tri Beta cia md hinh hoi quy > 0, nhu vay khi nguoi tiéu dung cang nhan thtc la gia tri cia thoi
trang noi dia cao thi cang c6 niém tin thuong hiéu thoi trang ndi dia. Két qua nay phu hop véi nghién ciru
cua Lien & cdng su (2015); Coelho & cong su (2018).

Ly do cho diéu nay duoc dua ra la: Ddi véi gidi tré trén dia ban Ha Noi, khi mac thu nhap con han ché,
ho phai thuc sy cdm nhan dugc nhitng gia tri (gid ca va chét luwong) ma san phém thoi trang ndi dia mang lai
thi méi hinh thanh niém tin thuong hiéu. Niém tin thuong hiéu s€ tré nén manh me hon néu ho cam nhan gia
san phdm thoi trang ndi dia phi hop véi chét lugng san phdm dem lai va dap mg mirc ngan sach con han
hep ciia ddi tuong nay. Ngoai ra, yéu to phu hop so thich ca nhan, khién ho cam thay thoa man khi s¢ hitu
san pham ciing 1a mot thudc do quan trong hinh thanh nén niém tin thwong hi¢u thoi trang ndi dia ctia ngudi
tré. Tom lai, khi nguoi tré nhan thire dugc mot san pham thoi trang nodi dia mang lai gia tri cao thi diéu nay
s& 1am nay sinh niém tin thuong hiéu trong ho.

Két qua cho thiy truyén thong thuong hiéu c6 quan hé ¢ ¥ nghia va quan hé thuén chiéu v6i niém tin
thl{ong hiéu tl}(‘yi trang ndi dia tai B,=0,180>0 (sig=0,000<0,05). N}lu vay gia thuyét H3co Cﬁl} cu Vé‘dﬁ duoc
khang dinh, dong thoi gia tri Beta cia mo hinh hoi quy > 0 cho thay nguoi ti€u dung nhan thay truyén thong
thuong hiéu cang t6t thi ho cang c6 niém tin vao thwong hiéu thoi trang noi dia. Pay 1a mot két luan tng ho
quan diém cua Cemal Zehir & cong su (2011).

Két qua nay co thé duoc giai thich nhu sau: do gidi tré phai tiép xtc bi dong véi qua nhidu véi cac loai
quéang cao, khuyén mai ctia v6 s6 thuong hiéu khac nhau trén tit ca cac phuong tién truyén thong nhu mang
xa hoi, TV, bao dai nén ho c¢6 xu hudong khong ung ho nhitng hinh thire truyén thong thuong hi¢u d6, tham
chi c6 thé gay ra nhiing thai d tiéu cuc d6i v6i thuong hidu. Tuy nhién, néu tiép xic voi quang céo, khuyén
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mai cta thuong hiéu thoi trang n6i dia mot cach chii dong va nhitng quang cdo khuyén mai dé6 dem lai cho
ho nhiing loi ich nhat dinh hodc cam xtic yéu thich dac biét thi ho s€ cam thay tin tuong vao thuong hiéu hon.

Két qua kiém dinh cho thiy Nhén thtc rai ro c6 quan hé cung chiu va ¢6 y nghia v6i niém tin thuong
hi¢u thoi trang néi dia tai f,= 0,193 > 0 (sig = 0,000 < 0,05). Nhu vay H4 dugc ket luén la chinh xé4c, dong
thoi gia tri Beta ciia mo hinh hoi quy > 0, nhu vay khi nguoi tiéu dung cang nhan thay it rti ro cua thoi trang
ndi dia thi cang c6 niém tin thuong hi€u thoi trang ndi dia. Két qua nay phu hop voi cac két luan cua Chang
& Chen (2008) va DyAlessandro & cong su, (2012) rang khi khach hang cang nhan thirc duoc rui ro thi cang
ngan ngai thyc hién cac giao dich mua ban san pham va tin tudng thuong hicu.

Boi 18, cac san pham thoi trang ndi dia c6 gia thanh tim trung, gia tri mot don hang thuong khong qua 1on
nén gioi tré thuong khong luong trude nhitng rui ro cé thé xay ra khi mua cac san pham do6. Trén thi trudng
thoi trang noi dia hién nay, bén canh nhiing doanh nghiép thuc su dau tu chat xam, cong suc, thoi gian dé
cho ra doi nhitng b thoi trang chat luong, méi meé, thi van ton tai mot s6 thuong hiéu khong thuc sy noi bat,
thiéu ban sac riéng, dai tra do chay theo xu hudéng. Bén canh viéc copy, dao nhai y tudng thiét ke thi viéc
“mau mot kicu, hang mot kiéu” khong con qua xa la. Pac biét 1a vu viéc 16 4o cua thuong hiéu thoi trang nodi
dia Sadboiz co chat li¢u vai dé€ x¢ nhu thit ga kho dugc cong dong TikTok chia sé ram rd. Nhitng thuc trang
nhu vay da va dang d¢ lai nhiing hinh anh xau vé chat lugng san pham thoi trang ndi dia trong long nguoi
tiéu dung tré, gy ra sy e ngai nhat dinh.

Két qua phan tich s6 lidu diéu tra cho thdy nhén thirc vé chit luong c6 sig = 0,000 < 0,05 va p5 = 0,210
> (. Nhu vay HS da dugc khang dinh. Gia tri Beta ctia m6 hinh hoi quy > 0 cho thay nguoi tiéu dung cang
biét san pham cé chat lwgng thi cang c6 niém tin thuong hi¢u thoi trang ndi dia. Két qua nay phu hop véi
ket qua nghién cuu cua Klein & cong su (2016).

Theo két qua nghién ciru dinh tinh va dinh lwong ctia nghién ciru két qua nay c6 thé dugc giai thich nhu
sau, chat lugng san pham la yéu to ma nhiing nguoi ti€u dung ndi chung va nhiing nguoi tiéu dung tré quan
tam khi tim mua san pham. Mot san pham c6 chat lugng tot s€ 1am hai long nguoi tiéu dung tré, lam cho ho
tin tuong vao san pham va thuong thiéu hun trong tuong lai.

5. Khuyén nghi v6i doanh nghiép

5.1. Khuyén nghi vé gidam thiéu riii ro

Mot 13, s lwong khach hang mua tai cira hang nhiéu hon so v6i mua online ciing phan nao cho thiy rang,
khéach hang c6 trai nghi€ém nhiéu hon tai ctra hang va c6 thé lo ngai vé trai nghiém khi mua sam online. Da
$0 nguoi tiéu dung lo ngai vi c6 the bi danh gia thap, khong dugce dap timg ky vong, mua phai hang kém chat
luwong. Do do, doanh nghiép c6 thé giam thiéu nhan thirc rii ro san pham bang cac bién phap:

(1) Xay dung va phat trién thuong hiéu qua kénh tryc tuyén dam bao chat luong, xuit xir hang hoa va cac
dich vu khach hang theo ding nhiing gi da cam ket

(2) Pam bao cac thong tin vé san phim duoc cong bd chinh x4c va rd rang trén cac phuong tién truyén
thong dé nguoi ti€u dung c6 dicu kién tham khao, danh gia va lua chon san pham.

(3) Dong thoi nang cao chét lugng chim soc khach hang dé giai quyét kip thoi thic méc ciia khach hang
khi vudng phai rui ro.

Hai la, Hién nay, thi tru'(‘)‘ng thoi trang Viét Nam con bi anh hudng nhiéu boi cac san pham dén tir Trung
Qudc ma khong 0 nguon gbc duoc ban tran lan voi gia ré, tuy nhién van duoc khach hang Iya chon, vi vy
viéc tuyén truyén vé rui ro xay den khi tiéu dung hang kém chat lugng so voi tiéu dung hang thoi trang ndi
dia tir 46 ngudi tiéu dung c6 nidm tin hon vé viée it ¢ riii ro khi mua hang thoi trang néi dia.

5.2. Khuyén nghi vé nhén thirc gid tri

Mot 14 doanh nghiép can chi trong vao trai nghiém khach hang, khién cho khach hang cam thay duoc
cham soc tan tinh trong tung diém cham trén hanh trinh.

Hai 13, doanh nghiép c6 thé bién khach hang thanh nhiing ngudi ddng sang tao, dem chinh nhu cau, mong
muon cua ho cung doanh nghiép dong hanh hién thuc héa khién niém tin thwong hiéu dugc nang cao hon.

Ba 13, hién nay da sé dbi twong tham gia khao sat chon mua tai ctra hang, ddi v6i kénh phan phdi nhom
tac gia d€ xuat doanh nghiép nén nghién ctru mo rong d6 rong cua kénh vdi cac thi truong tiém nang ¢ ngoai
0, nong thon, vung sau, vung xa dé ting nhan biét cua tiéu dung veé thuong hiéu, kéo khach hang xich lai
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gan véi doanh nghiép.

Bén 14, doanh nghiép cling nén tdi wu quy trinh dao tao hé théng kénh vé chét lugng phuc vu mang dén
gi4 tri cam nhan tot nhit cho khach hang, song song vdi d6 1a xay dung khung gia da dang véi chit luong
san pham tuong ximg va dam bao dap tmg t6t nhu cdu dn mic & cac phan khuc thi truong khac nhau.

5.3. Khuyén nghi vé truyén thong

Mot 1a, khong chi nhiing san phém thoi thoi trang ndi dia ma doanh nghi€p dua ra phai ¢6 su khac biét
ma cic 4n pham truyén thong dua ra ciing can doc déo, méi la dé co thé thu hut khach hang va canh tranh
lau dai. Hai kénh truyén thong t6t ma da s d6i tugng tham gia nghién ciru Iya chon d6 1a mang xa hoi va
website ctia thuong hiéu, chinh vi vay viéc day manh truyén thong qua internet hay xay dung giao dién t6i
vu 12 diéu cac doanh nghiép cin can nhéc.

Hai 1a, sy trung thyuc luén 1a tién dé cho moi sy tin twong. Khach hang gio ddy qua thong thai dé nhan
biét dau 12 161 ninh xu, dau 13 161 chan that. B::ing vi€c dua ra nhitng thong diép trung thuc trong st ménh
tam nhin, gia tri c6t 18i, hay trong cac chién dich truyén thong, doanh nghiép s& c6 co hoi gay dung mot
mdi quan hé tdt dep v6i khach hang, tir d6, tao dung 10ng tin trong khach hang. M6t trong nhiing cach thirc
dang dugc danh gid cao co thé truyén tai thong diép trung thuc, d6 1a 16ng ghép ching vao mot cau chuyén
¢6 thuc nao do (story telling).

Ba 13, gioi tré hién nay tiép xtic qua nhiéu v6i quang cao bi dong do dé ho khong co thién cam vdi cac
quéang cao nay, cac doanh nghiép thoi trang ndi dia can phai xay dung cac chwong trinh truyén thong, quang
céo gitp ho tiép xtc cha dong mot cach hiru ich va co thién cam.

5.4. Khuyén nghi vé tang chit liwong sin pham

Chat lugng san pham ludn 1a yéu té nguoi tiéu dung quan tim hang dau khi tim kiém mot san pham, chat
lugng san pham s& duoc nguoi tiéu ding danh gia thong qua nhiéu yéu t, trudc, trong khi tiéu ding san
pham.

Vi vy cac doanh nghiép thoi trang ndi dia cin tao ra nhan thirc vé chit lugng san phadm phu hop trong ca
hai tinh hudng tiéu dung nham xay dyng niém tin thuong hi¢u:

Trude khi tiéu dung, ngudi tiéu dung can nhan thirc vé chit luong san pham thong qua loai vai, kiéu dang,
mau sic, dudng may va phu liéu. Do d6 cac doanh nghiép thoi trang noi dia can rat chu y véi cac yéu t6 tao
nén nhan thirc vé chét luong san pham trudc khi mua nay.

Trong khi tiéu ding, ngudi tidu ding sé trai nghiém san pham, mot san pham dugc danh gia 1a co chat
luong khi n6 tao su thoai mai khi mac, gitr dugc dang va mau séc cla quf?m 4o lau dai va tao dugc vé dep
mong mudn cho ngudi mic. Cac doanh nghiép thoi trang ndi dia cin chi ¥ tao vé dep, su d& chiu va d6 bén
cho san pham cua minh.

6. Két luan

Nghién ciru da tong quan va dua ra mo hinh cing gia thuyét va kiém chimg mo hinh hoi quy vé yéu t6 tac
dong dén niém tin thuong hi€u Thoi trang ndi dia cua gidi tré tai Ha Noi.

Két qua nghién ctru cho thiy tac dong tich cuc cua (1) nhan thic gia tri, (2) truyén thong thuong hiéu,
(3) nhan thtc rui ro, (4) nhan thirc vé chat lwong san phidm dén niém tin thuong hiéu thoi trang ndi dia cua
gidi tré Ha Noi.

Nhiing két qua thu dugc tir nghién ctru ¢6 ham ¥ chinh sach quan trong d6i v6i Nha nudc dé phat trién
nganh céng nghiép thoi trang — mot trong nhitng miii nhon kinh té tiém ning twong lai gop phan gitip cho
dat nude giau manh, 6n dinh, dap tmg nhu cau thiét yéu cia nguoi dan. Dong thoi, doanh nghiép kinh doanh
thoi trang noi dia ciing c6 thé dua ra nhimng chién luge nhim nang cao niém tin cta nguoi tiéu dung. Tir d6
nang cao niang lyc canh tranh cing nhu thi phan ctia minh trén thi truong.
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