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Toém tat:

Video marketing dang tré thanh xu hudng truyén thong cia cdc doanh nghiép trong boi canh tiéu
diing s6. Nghién cieu nay danh gid tac dong ciia sy twong dong cam nhdn va cdch thirc ké chuyén
trong video dén y dinh mua ciia nguwoi tiéu ding véi vai tro trung gian ciia trai nghiém dong chdy
va do tin cdy ciia nguoi ké chuyén. Dit liéu thu thip tir 443 nguoi ding TikTok duwoc phén tich bang
phan mém SmartPLS 4.1. Két qua cho thay sw twong dong cam nhdn tac dong ding ké dén do tin
cdy ciia ngieoi ké chuyén, cach thirc ké chuyén anh huong tich cuc dén trai nghiém dong chay, d tin
cdy cia nguoi ké chuyén va trai nghiém dong chay déu lam tang y dinh mua va dong vai tro trung
gian giita sir twong. dong cam nhdn, cdch thirc ké chuyén va y dinh mua. Két qua gép phan mé rong
Iy thuyét vdn chuyen tuong thudt, ly thuyét twong dong trong viéc gidi thich tac dong cua video dén
¥ dinh mua va dé xudt cdc ham y quan tri nham gia tang y dinh mua tu truyén thong video.

Tir khoa: Trai nghiém dong chay, su twong dong cam nhén, ¥ dinh mua, d6 tin ctua nguoi ké
chuyén, cach thtc ké chuyén, video.

Ma JEL: M10, M30.

The impact of perceived homophily and storytelling in videos on purchase intention: The
mediating role of flow experience and storyteller credibility

Abstract:

Video marketing is becoming a dominant communication trend among businesses in the digital
consumption era. This study examines the impact of perceived homophily and storytelling
in videos on consumers’ purchase intention, with the mediating role of flow experience and
storyteller credibility. Data were collected from 443 TikTok users and analyzed using SmartPLS
4.1. The results indicate that perceived homophily significantly influences storyteller credibility,
storytelling positively affects flow experience, and both storyteller credibility and flow experience
increase purchase intention while mediating the effects of perceived homophily and storytelling
on purchase intention. These findings extend the Narrative Transportation Theory and Homophily
Theory in explaining how video content shapes purchase intention and provide several managerial
implications for enhancing consumer purchase intention through video-based communication.
Keywords: Flow experience, perceived homophily, purchase intention, storyteller credibility,
storytelling, video.

JEL Codes: M10, M30.
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1. Giéi thiéu

Video marketing dang tr¢ thanh xu huéng truyén thong trong bdi canh ky thuat sb, voi 93% doanh nghiép
danh gia video 1a can thiét; 38% st dung video dé tiép can khach hang va tang doanh s6, 31% sir dung truyén
thong san phém va gia tang murc do st dung, 17% nham nang cao nhan dién thuong hiéu, trong khi 5% chua
¢6 chién lugc video rd rang (Wistia, 2024). V& phia nguoi tiéu ding, 66% ua thich video ngan, 82% chiu anh
huéng cia video trong quyét dinh mua va gan 89% mong mudn xem thém ndi dung video tir thuong hiéu
(Kumar, 2025). Tuy nhién, nim 2025, ty 1& doanh nghiép sir dung truyén théng video giam con 89%, so vai
91% nam 2024 (Kumar, 2025). Tai Viét Nam, chi tiéu cho truyén théng video nim 2024 dat hon 6.437 ty
VND va du kién ting 1én 7.726 ty VND vio nam 2028 (Statista, 2024). Dic biét, sy phat trién cia cac nén
tang video, trong d6 TikTok véi 67,72 triéu nguoi ding tai Viét Nam (We Are Social, 2024), cho thay tiém
ning ctia video trong truyén tai thong diép va dinh huéng hanh vi tiéu dung s6. Do d6, viéc danh gia hiéu
qua cta truyén thong video 1a can thiét dbi v6i doanh nghiép.

Céc nghién ctru vé tac dong cuia video dén ¥ dinh mua cho thay vai tro trung tim ctia dc diém thong tin va
nhan thtrc ngudi xem, nhu tinh chinh xéc, dﬁy du (Ding & cong su, 2025), nhan thtc sy hitu ich, dé su dung
(Ngo & cong sy, 2025),... Tuy nhién, cac nghién ctru nay chwa xem xét day di cac yéu t6 1y tri nhu d¢ tin
cdy va cac yéu td cam xtic (Trivedi & cong su, 2020), sy thu hut nguoi xem cua thong tin, cach thic truyén
tai thong diép hay cach ma nguoi thyc hién video hodc nhan vat ké chuyén dé 161 cubn nguoi xem nham tao
su tuong tac va y dinh mua van chua dugc nghién ciru (Sulestarini & cong su, 2020). Trong khi d6, cach
thure ké chuyén duoc chirng minh c6 kha nang kich hoat cam xuc (Tabassum & cong sy, 2020), gia ting su
déng cam va thac déy y dinh hanh vi (Lee & cong sy, 2024). Mac du da duoc dé cap o cac dinh dang khac
nhu vin ban hay hinh anh, nhung mdi hinh thirc ké chuyén tao ra hiéu qua khic nhau (Zhang & Ramayah,
2024), trong d6 video c¢6 wu thé vuot trdi vé kha nang hién thi va strc hip din ctia cu chuyén (Akgiin & cong
sw, 2015). Vi vay, nghién ctru nay kham pha tac dong cta cach thirc ké chuyén trong video dén y dinh mua.

Bén canh d6, Hu & cong su (2025) dé xudt xem xét vai trd trung gian cua trai nghiém dong chay giita
dic diém video va y dinh mua. Ngoai ra, do tin cdy dugc xem la yéu td quan trong trong hinh thanh y dinh
mua nhung céc nghién ctru hién tai chi tap trung vao dd tin cay cua nguoi tao ndi dung (Kurdi & cong su,
2022) hodc thong tin (Javed & cong s, 2024), ma chua xem xét do tin cdy cua ngudi ké chuyén. Yéu to
nay dic biét quan trong trén cc nén tang video nhu TikTok, noi thuat toan phan phdi dua trén ndi dung va
ngudi xem tryc tiép danh gia nhan vat trong video (Ez Network, 2023). Do d6, nghién ciru nay danh gia vai
trd trung gian cua trai nghiém dong chay va tac dong cua do tin ciy cia ngudi ké chuyén dén y dinh mua.

Dé phan anh co ché tac dong dong thoi ciia yéu td cam xtic va 1y tri, nghién ctru nay tich hop 1y thuyét van
chuyén tuong thuat va Iy thuyét twong dong trong viée giai thich viéc nguoi ké chuyén trong video tuong
déng vO1 nguodi xem ké cau chuyén vé san phém nham tao ra su két ndi cam xuc va tao nhén thirc vé do tin
cdy. Nghién ctru nay ky vong mo rong kha ning giai thich ctia hai 1y thuyét nay vé tic dong cta video dén y
dinh mua, dong thoi dé xudt cic ham ¥ quan tri giup doanh nghiép tang hiéu qua truyén thong video.

2. Co s Iy thuyét va mé hinh nghién ciru

2.1. Mjt 56 khdi ni¢m

Video ké chuyén san pham: 13 mot hinh thirc ké chuyén san phdm bang cach sir dung video nhiam tao ra sy
két ndi cam xtic voi khan gia thong qua viée ké mot cau chuyén, trong d6 lam ndi bat gia tri ciia san pham
(Roy, 2025). Video ké chuyén san pham sir dung ciu triic tuong thuat, thong tin dugc trinh bay theo dong
thoi gian cu thé, cau chuyén c6 md dau, dién bién va két thue (Kim & cong su, 2020).

S twong dong cam nhdn: 1 mic 46 ma cac c4 nhan trong qua trinh twong tic cam nhan co sy gidng nhau
vé mot s6 ddc diém nhu niém tin, gi tri hay trinh do,... (McCroskey & cong sy, 1975). Trong truyén thong
video, dbi véi nguoi tiép nhan théng tin, su trong déng cam nhan duoc hiéu 1a mire d6 ma ngudi xem nhan
thdy sy gidng nhau giira ho va ngudi cung cip thong tin (Muda & Hamzah, 2021).

Cdch thire ké chuyén: 1a qua trinh chia sé kién thirc, kinh nghiém hodc trai nghiém duéi hinh thirc tudng
thuat gitip noi dung tré nén dé hiéu, y nghia va dé ghi nhé dbi véi ngudi tiép nhan (Kim & cong su, 2020).
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Dudi goc do ctia nguoi nhan thong tin, cach thirc ké chuyén duge hiéu 1a mic d6 danh gia ciia ngudi xem
vé cach ma cau chuyén dugc ké (Zhang & Wang, 2023).

Trdi nghiém dong chay: 1a trang thai ma con ngudi hoan toan tham gia vao mot hoat dong dén mirc
moi tht khac duong nhu khong con quan trong, day 1a trang thai tam Iy déc trung bdi su tap trung cao do
(Shernoff & cong sur, 2014). Trang thai nay 1a yéu t6 quan trong trong truyén thong video, gitp ting tuong
tac cuia nguoi xem va gia tang hiéu qua truyén thong (Zheng & cong su, 2024).

Do tin cdy cua ngudi ké chuyén: Do tin ciy ngudn dung dé chi sy danh gia ctia nguoi tiép nhan thong tin
vé murc d6 dang tin cdy cua nguoi truyén dat (O’Keefe, 2002). P6i voi nén tang video ngan nhu TikTok,
thuat toan dé xuat cho ngudi xem theo ndi dung video (Ez Network, 2023), khi 6 ngudn chinh 1a ngudi ké
chuyén trong video. Vi vay, do tin cdy ctia ngudi ké chuyén chinh 1a mirc d6 danh gia ctia nguoi xem vé su
dang tin ctia ngudi ké chuyén trong video.

Y dinh mua: dé cip dén khuynh huéng ciia mot ca nhan trong viéc mua mot san pham, phan anh ké hoach
va su san sang cua ho dé thyc hién viéc mua hang (Chae & cong su, 2020). Y dinh nay dugc coi 1a thudc do
mong mudn mua hang, dwoc sir dung nhu mét chi s thyc tién vé hanh vi tidu ding (Ajzen, 1991).

2.2. Ly thuyét nén ting

Ly thuyét van chuyén twong thudt (Narrative transportation theory - NTT): dugc dé xuat boi Green &
Brock (2000) nham 1y giai cach nguoi tiép nhan thong tin bi thu hiit vao mot cau chuyén dén mirc tam thoi
tach biét khoi thuec tai, va trd nén dé bi anh hudng bdi cac gia tri, thong diép ma cau chuyén truyén tai. Trang
thai nay duoc goi 1a van chuyén, khi ngudi xem roi vao trang thai nay, ho ¢6 xu hudng giam thiéu phan
ung phong vé nhan thuc, mo 1ong hon véi thong di€p, thay d6i niém tin hodc hanh vi theo hudng duoc dan
dat trong cdu truyén. Trong cac nghién ciru hién tai vé tic dong cia video dén y dinh mua, 1y thuyét nay
duoc sir dung trong nghién ctru cta Sulestarini & cong su (2020) dé giai thich vai trd trung gian cua su van
chuyén tudng thuat trong mbi quan hé giita nhu cau tuong twrong va ¥ dinh mua. Nghién ciru ndy van dung
ly thuyét NTT dé giai thich vé tic dong cua cach thirc ké chuyén dén ¥ dinh mua véi vai tro trung gian cua
trai nghi€ém dong chay.

Ly thuyét twong dong (Homophily theory) (Lazarsfeld & Merton, 1954): cho rang cac mbi quan hé xa
hoi thuong dugc hinh thanh va duy tri trén co sd sy tuong déng gilia cac ca nhan vé dia vi x3 hoi hodc vé
gié tri. Ly thuyét nay da dugc van dung trong nghién ctru ciia Muda & Hamzah (2021) nham giai thich cho
mdi quan hé giita sy twong ddng cam nhén va niém tin ddi v6i nguoi tao ndi dung véi ba thanh phan niém
tin, chuyén moén va sy thu hat. Nghién ctru ndy van dung 1y thuyét twong dong dé 1y giai vé tac dong cua
su twrong dong cam nhan giita ngudi xem v6i ngudi ké chuyén trong video dén do tin ciy cuia ho thay vi tic
dong dén niém tin. Trong do6, do tin cdy lién quan dén nhan thirc va 13 sy danh gia c6 suy xét, khong thién
vé& cam tinh nhu yéu t6 niém tin.

2.3. Gid thuyét va mé hinh nghién civu

2.3.1. Tac dong cia sw twong dong cam nhdn dén do tin cdy ciia nguoi ké chuyén

Theo 1y thuyét twong dong ciia Lazarsfeld & Merton (1954), hiéu qua giao tiép dugc gia ting khi thong
tin dén tir cac ngudn duoc ngudi tiép nhan cam nhan c6 twong dong voi ho, cac théng tin mang tinh tuong
ddng thuong dugc danh gia 1a dang tin ciy hon boi sy dong diéu nay gitp giam sy nghi ngd va tao diéu kién
dé hinh thanh 1ong tin. Zhang & cong su (2024) ciing di chi ra rang khi ngudi tiéu ding cam nhén duogc su
twrong dong voi ngudn phat thong tin, ho ¢6 xu huéng danh gia cao hon vé do tin cdy cua ngudn. Hyun &
Kim (2014) ciing khing dinh rang su hap dan giita cac ca nhan duoc thic ddy béi su trong dong va 1a tién
dé dé phat trién 10ng tin, tir d6 gia ting cam gidc an toan va tin tudng trong mdi quan hé truyén thong. Do
do, gia thuyét duoc dat ra nhu sau:

HI1: Sy twong déng cam nhan tac dong tich cuc dén ds tin cdy cua nguoi ké chuyén.

2.3.2. Tac dong cia cach thire ké chuyén dén trai nghiém dong chay

Khi van chuyén tuong thuét xdy ra, nguodi tiép nhan bi cudn vao cau truyén dén mirc gidm su xur 1y phan
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bién, gia ting cam xuc va tap trung cao d6 vao thé gisi hu cau (Green & Brock, 2000). Céu trac ké chuyén
chat ch&, mach lac s€ lam cho nguoi tiép nhén thong tin hoa minh vao cau chuyén (Busselle & Bilandzic,
2009). Nhitng ciu chuyén c6 ¢t truyén rd rang thudng dé thu hat nguoi xem vao ndi dung va ting cudng
trai nghiém dong chay cta ho (Ryu & cong su, 2019). Do d6, cach thirc ké chuyén c6 thé lam ting mirc do
van chuyén tuong thuat, tir d6 thiic day kha nang xuat hién trang thai dong chay ciia nguoi tiép nhan. Tir do,
c6 gia thuyét sau:

H2: Cdch thirc ké chuyén cé tac dong tich cuc dén trdi nghiém dong chay.

2.3.3. Tdc déng cia do tin cdy cia nguwoi ké chuyén dén y dinh mua

D6 tin cdy cia ngudi truyén tai thong tin 1am gia ting dang ké ¥ dinh mua ctia ngudi tiép nhan thong tin
(Kurdi & cong su, 2022). Nguoi xem c6 xu hudng sir dung cac thong tin dang tin cay dé hd trg cho quyét
dinh va d6 déng tin cdy ctia ngudi truyén tai thong tin quyét dinh phan 16n viéc ho lam theo cac dé xuét
trong ndi dung video (Penttinen & cong s, 2022). Khi ngudi tiép nhan thong tin cho rang ngudi cung cap
thong tin dang tin cdy, ho s& sin sang mua cac san pham duoc gidi thidu (Hu & cong su, 2025). Do d6, trong
video ké chuyén, do tin cdy ctia ngudi ké chuyén cé thé anh huong dén ¥y dinh mua ciia ngudi xem. Vi vy,
c6 gia thuyét sau:

H3: D¢ tin cdy cua nguoi ké chuyén tac dong tich cuc dén ¥ dinh mua.

2.3.4. Tac dong cua trai nghiém dong chay dén y dinh mua

Khi nguoi xem tap trung hoan toan vao ndi dung video, ho ¢6 xu hudng bo qua cac yéu td gay xao nhing
bén ngoai va c6 kha niang dua ra quyét dinh mua duya trén thong diép tir video (Procci & cong su, 2012). Trai
nghiém dong chay giup gia ting tic dong cua ndi dung video dén y dinh mua (Hu & cong sy, 2025), khi
roi vao trang thai nay, ngudi xem s& hoan toan chim ddm vao noi dung va dé tiép nhan san phim dwoc gisi
thiéu, trang thai nay bao hiéu trai nghiém tich cuc v6i san phdm duoc gisi thidu (Wang & Huang, 2022), lic
nay ho sé& san sang mua san pham (Hu & cong su, 2025). Tir d6, c6 gia thuyét sau:

H4: Trai nghiém dong chay trong video tic dong tich cue dén y dinh mua.

2.3.5. Vai tro trung gian cua trai nghiém dong chay

Cach ké chuyén cua nguoi cung cip thong tin tao ra kich thich cam xuc tich cyc, giam cing thang (Chen
& Lin, 2018), tao diéu kién dé dong chay xuét hién v&i biéu hién dic trung 1a htrng thi sau sdc va cam giac
thoa man (Csikszentmihalyi, 1990). Cau triic ké chuyén tao ra su ¢dm chim vao cau chuyén (Green & Brock,
2000), qua d6 thiic day trai nghiém dong chay cia ngudi xem (Ryu & cdng sy, 2019). Khi ngudi xem dat
trang thai dong chay thi viéc tiép nhan thong tin tir ngudi phét théng tin d& dang hon va tir d6 gia ting y
dinh mua (Obada, 2013). Trai nghiém dong chay déng vai tro trung gian quan trong trong viéc truyén tai tac
dong cua phong cach ké chuyén dén y dinh mua cta ngudi tiép nhan (Zhang & cong su, 2025). Do vay, co
gia thuyét sau:

HS: Trai nghiém dong chay déng vai tro trung gian giita cach thire ké chuyén va ¥ dinh mua.

2.3.6. Vai tro trung gian ciia dg tin cdy ciia nguoi ké chuyén

Do tin cdy ctia nguon dugc khang dinh co vai tro trung gian trong giira chat lugng thong tin va y dinh
hanh vi (Javed & cong s, 2024). Khi ngudi xem tuong tac v6i ndi dung, ho danh gia vé do tin cdy ciia ngudi
truyén tai thong tin tir d6 hinh thanh y dinh mua (Zhang & cong su, 2024). D6 tin cdy ciia ngudn 1a yéu to
trung gian quan trong dinh hinh ¥ dinh hanh vi ctia nguoi xem khi tiép xuc véi ndi dung video (Hautz & cong
su, 2014). Dic diém cua nguoi ké chuyén 1am ting do tin ciy cam nhan, khién ngudi xem tin twéng hon
vao ndi dung thong tin (Penttinen & cong sy, 2022). Khi nguoi tiép nhén cdm nhén dugc su tuong déng voi
ngudn phat thong tin, ho c6 xu hudng danh gia cao hon vé do tin cdy cua ngudn (Zhang & cong su, 2024).
Tir do, c6 gia thuyét:

HG6: P tin cdy ciia ngueoi ké chuyén dong vai tro trung gitka sw twong dong cam nhdn va y dinh mua.

Tir cic gia thuyét trén, mo hinh nghién ciru duoc dé xuat nhu Hinh 1.
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Hinh 1. M hinh nghién ctru dé xuét

Sy tuong dong Hi(+)| DO tin ciy cua nguoi H3 (+)
cam nhéan g ke chuyén -
Y dinh mua
Cach thuc Trai nghiém H4 (+)
ké chuyén H2(+)' dong chay

3. Phuong phap nghién ciru

Phuong phép dinh luong dugc st dung dé kiém dinh cac gia thuyét nghién ctru. Céc bién dugc do bing
thang Likert 5 mtrc voi cac chi bao duogc ké thira tir cic nghién ctru trude, cu thé: sy twong dong cam nhan
(Muda & Hamzah, 2021), cach thirc ké chuyén (Zhang & Wang, 2023), trai nghi¢m dong chay, ¥ dinh mua
(Zhang & cong sy, 2025), do tin ciy cua ngudi ké chuyén (Muda & Hamzah, 2021). Thang do tiéng Anh
duoc dich nguoc boi hai chuyén gia ngon ngit va marketing dé dam bao giit nguyén nghia gbc va phi hop
ngit canh nghién ctru. Ngoai ra, ¢é dap vién nhan dién ding video ké chuyén san pham, dic diém nhan dang
video dugc mo ta theo Escalas (2003) va duoc ra soat lai qua phong van véi 5 chuyén gia video marketing.

Nghién ctu dinh lugng so bo dugc thyc hién nhim danh gia do tin cay cta thang do véi kich thudc mau
n=48, két qua cho thiy cac chi bao c6 hé sb tai ngoai > 0,7 (0,731 — 0,899), hé s tin cdy téng hop CR > 0,7
(0,824 — 0,918), phuong sai trich trung binh AVE > 0,5 (0,682 — 0,754) va cac chi s6 HTMT déu < 0,85, do
do6, thang do dam bao d¢ tin cay, gia tri hoi tu va phan biét dé sir dung cho nghién ctru chinh thirc.

Mau dugc 1ay theo phuong phap qua cau tuyét dya trén gi6i thiéu phi xac suit, cac dap vién dugc khuyén
khich moi ban bé cung tham gia. Dit liéu thu thap trén Google form véi déi twong 1a ngudi dung TikTok trén
18 tudi. Kich thudc mau duoc xac dinh theo dé xuét cua Soper (2024) cho mé hinh SEM, véi mirc do strc
manh théng ké 95%, x4c sut mong mudn 0,05, kich thude hiéu ung du doan 0, 3, 5 bién tiém 4n, 22 chi bao,
Kkét qua cho théy ¢& mau nho nhét phat hién cac anh huong can thiét 1a 223. Dit liéu sau khi thu thap duogc
sang loc, md hoa va phén tich bang phan mém SmartPLS 4.1 cho m6 hinh PLS-SEM, cc tiéu chi dugc tham
chiéu theo khuyén nghi ctia Hair & cong su (2022).

4. Két qua nghién ciru

4.1. Pic diém méu nghién civu

Két qua thu vé 486 phan hoi, sau khi sang loc cac cau tra 10i khong hop 18, s6 phan hdi con lai 443, ¢&
mau nay 16n hon kich thudc mau can thiét (n = 223). Vé dic diém mau, nhém dap vién nir chiém da s6
(59,23%), dap vién nam chiém 40,77%; phan 16n 1a nhom tudi tir 18-24 (61,17%) va nhom tir 25-35 tudi
(28,67). Nhom c6 trinh do dai hoc chiém phén 16n (79,68%). Pa sé dap vién st dung TikTok cho muc dich
gidi tri va mua sim (60,72%). Nhom nghé nghiép chii yéu 1a nhan vién van phong va sinh vién (65,24%);
tan suat mua hang ctia nhom mua duéi 3 1an/thang chiém da phan (53,05%). Co cdu miu nay tuong dong
16n v6i nhdm nguoi dung TikTok phé bién, dic biét 1a nhom nguoi tré, ¢o trinh d6 hoc van tuong ddi cao va
¢6 tham gia mua sam trén nén tang.

4.2. Danh gia mé hinh do luong

Két qua cho thay phan 16n cac chi bdo déu co hé sb outer loadings > 0,70, chi cd DC4 bi loai do outer
loading 0,663 < 0,7. Sau khi loai DC4, két qua cho théy tat ca cac chi bao déu dat do tin cay voi outer
loadings > 0,7. Hé s6 CR ciia cc bién tiém an dat tir 0,814 dén 0,878, cac gia tri AVE déu > 0,5, do d6 mo
hinh do luong dat d6 tin cay nhat quan ndi bd va do chinh xac vé hoi tu (Bang 1). Cac gia tri HTMT déu <
0,85, do d6 mo6 hinh do Iuong dat do chinh xac vé su phan biét (Bang 2).

Tinh bat bién ciu hinh dugc kiém tra bang thu tuc MICOM theo gidi tinh (nam/ni). Két qua cho thdy hé
sO twong quan gdc giita cac cau tric dat tir 0,998-1,000, phan anh mirc do twong dong cao giita hai nhom,
céc gia tri p déu khong co y nghia thong ké (0,248-0,985 > 0,05), nhu vay, tinh bat bién thanh phan ctia mo
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hinh do luong duge dam bao. Ddng thoi, sai léch phuong phap chung duoc kiém dinh thong qua chi sb VIF
toan phan, véi cac gia tri VIF déu < 3 (1,565-2,200) cho thiy khong ton tai da cong tuyén nghiém trong va
sai 1éch phuong phap chung khong anh hudng dén két qua. Do d6, mé hinh do ludng duge xem 1a 6n dinh
va phu hop dé tiép tuc phan tich mé hinh ciu tric.

Bang 1. Két qua danh gia mé hinh do ludng

Bién quan sat Outer Cronbach’s CR AVE
loading Alpha
1. Trai nghiém dong chay (DC) 0,789 0,814 0,701
Khi xem video, toi quén mat thoi gian dang troi qua 0,865
Khi xem video, t6i khong dé y nhimng gi dang dién ra xung 0,861
quanh
Khi xem video, t6i thuong quén mat nhitng viéc minh can lam 0,783
Khi xem video, i c6 thé tap trung ma khong bi xao nhing 0,663
2. Cich thirc ké chuyén (KC) 0,860 0,877 0,640
Cau chuyén trong video nay giy an tuong 0,797
Cau chuyén trong video c6 day d théng tin minh hoa 0,837
Cau chuyén trong video nay dwoc méo ta mot cach chi tiét 0,822
Céau chuyén trong video nay tao cam giac thu vi 0,775
Cau chuyén trong video nay cung cip nhiéu thong tin 0,766
3. Su twong dong cam nhan (TD) 0,817 0,818 0,646
Ngudi trong video nay c6 s6 thich gidng toi 0,784
Ngudi trong video nay c6 nhiing gi tri gidng toi 0,816
Ngudi trong video ndy ¢é ciing quan diém vdi toi 0,793
Nguoi trong video nay ¢o6 su quan tim nhu toi 0,821
4. Do tin cdy ciia nguoi ké chuyén (TC) 0,876 0,879 0,668
Ngudi ké chuyén trong video nay 1a ngudi dang tin ciy 0,800
Ngudi ké chuyén trong video nay 1a ngudi trung thuc 0,811
Ngudi ké chuyén trong video nay c6 thé tin tudng duoc 0,812
Ngudi ké chuyén trong video nay thé hién su chan thanh 0,815
Ngudi ké chuyén trong video ndy uy tin 0,848
5.Y dinh mua (YD) 0,826 0,828 0,657
Sau khi xem video, t6i s& thém san phdm dugc gi6i thiéu vao 0,819
danh sach yéu thich
Néu ngan sich cho phép, c6 kha ning t6i s& mua san pham nay 0,836
Néu ¢6 nhu cau, t6i s& can nhic viéc mua san pham nay 0,786
T6i s& gi6i thiéu san phim nay cho ban bé ctia minh 0,800

Nguon: Két qua phan tich tir SmartPLS 4.1 (2025).

Biang 2. Két qua danh gia mirc d9 chinh x4c vé sw phan biét

Bién DC KC TC TD YD
DC

KC 0,426

TC 0,393 0,665

TD 0,487 0,747 0,699

YD 0,508 0,798 0,646 0,804

4.3. Ddnh gid mé hinh cdu tric

Viéc danh gid mo hinh c4u trac bao gom: (1) Kiém tra da cong tuyén; (2) Danh gia hé sb xac dinh R?, R?
hiéu chinh; (3) Panh gia hé sb f2; (4) Danh gia tac dong truc tiép; (5) Panh gia tac dong gian tiép; (6) Panh
gia hé s6 Q2.
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Hinh 2. Két qua danh gia mé hinh ciu tric

K1 DC1 DC2 Dc3
AN A N
0.797 oges 0861 0783
KC2 N\ Vi
0.837)
0.368
wa L “or
0.775,
-7 0.267
Kca o766 KechuyenKC dongchay-DC os0”
¥ 0836
0368 N
KCs 07864 s
0.800
TD1 0.464 ydinhmua o
AS tuongdong-TD tincay-TC
0784
D2
0.816,
0.594
oy 079
0.821 I AN
0.800 4
0811 ggyp 0815 0848
TD4 ¥
TC1 TC2 TC3 TC4 TCs

Nguon: Két qua phan tich tir SmartPLS 4.1 (2025).

Két qua cho thiy tit ca cac gia tri Inner VIF dat tir 1,000 dén 1,124 (déu <5), cho thiy khong co hién
tugng da cong tuyén trong timg mé hinh cu trac thanh phén;

bPdi voi nghién ctru hanh vi, R? dugc chia thanh cac muc 0,75; 0,50; 0,25 twong Gng véi cac mue do giai
thich cao, trung binh hodc thip. Két qua cho thay mé hinh dat mirc d6 giai thich kha tét cho cac bién phu
thudc voi mo hinh cac bién tac dong dén DC co6 R2=0,136; TC c6 R2=0,353; va YD c6 R? = 0,368;

Panh gia 2 Két qua udc lugng Bootstrap cho thy tat ca cac P-value cua kiém dinh dao dong tir 0,000-
0,005 déu < 0,5, tir cac cac gia tri 2¢o thé két luan rﬁng TD doéng vai tro giai thich quan trong cho TC; KC,
TC giai thich sy bién thién twong (mg ctia DC va YD & mirc trung binh; DC giai thich cho sy bién thién ciia
YD ¢ muc nho (Bang 3).

Panh gi4 tac dong truc tiép: Két qua kiém dinh Bootstrap cho thiy ca 4 gia thuyét v& mdi quan hé truc
tiép déu dugc chap nhan. Cu thé, H1: TD -> TC (B = 0,594, p = 0,000); H2: KC-> DC (B = 0,368, p = 0,000);
H3: TC-> YD (B = 0,464, p= 0,000); va H4: DC -> YD (B = 0,267, p= 0,000);

Vé cac dong gian tiép: Cac gia tri P-value déu = 0,000 nén c6 thé xuat hién hiéu Gmg trung gian ctia TC
va DC. Bén canh d6, cac gia thuyét TD -> TC, KC-> DC, TC-> YD, DC -> YD déu dugc chap nhan. Tir
do6, két luan rang TC va DC déng vai trod trung gian trong viéc phan anh su tac dong ctia TD va KC dén YD;

Két qua tir tién trinh phan tich Blindfolding cho thay céac gia tri Q* cua cac bién DC, TC, YD tuong tng
dat 0,086, 0,232 va 0,237, diéu nay cho théy nang luc du b4o ciia mé hinh & muc tha”ip (DC) va muc trung
binh (TC va YD).

Biang 3. Két qua kiém dinh gia thuyét

Gia thuyét Beta Giatrit Giatrip f Mikc d9 Két luan
gidi thich
H1: TD ->TC 0,594 18,124 0,000 0,545 Lén Chap nhan
H2: KC->DC 0,368 7,870 0,000 0,157 Trung binh Chap nhan
H3: TC-> YD 0,464 11,439 0,000 0,303 Trung binh Chap nhan
H4: DC -> YD 0,267 6,100 0,000 0,100 Nho Chap nhéan
H5: KC->DC->YD 0,098 3,981 0,000 - Chap nhan
H6: TD-> TC-> YD 0,276 8,103 0,000 - Chap nhén

4.4. Théo lugn két qud nghién ciru
Két qua nghién ciru cho thay sy tuong dong cam nhan tac dong dang ké dén do tin cay, khi ngudi xem

nhan thay c6 diém chung v6i ngudi ké chuyén, ho sé cho rang nguoi ké chuyén dang tin hon. Diéu nay phu
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hop véi 1y thuyét trong dong, két qua ciia Zhang & cong sur (2024) vé sy twong ddng voi ngudn phat thong
tin, cua Hyun & Kim (2014) vé su twong dong giita cac ca nhan trong viéc tac dong dén do tin cay thong tin.

Két qua ciing khang dinh cach thirc ké chuyén tac dong tich cuc dén trai nghiém dong chay hay khi video
c6 cau tric ké chuyén mach lac sé lam gia ting do van chuyén tudng thuat, thuc ddy trang thai dong chay,
diéu nay phu hop véi 1y thuyét van chuyén tuong thuat, ddng thuan voi phat hién cua Busselle & Bilandzic
(2009) khi xem trai nghiém dong chay 1a két qua cta sy gin két tuong thuat, va Ryu & cong su (2019) véi
hinh thirc ké chuyén thuong hiéu bang vin ban.

Nghién ctru nhin manh vai tro ctia d6 tin cdy ctia ngudi ké chuyén trong viéc gia ting ¥ dinh mua, twong
déng véi két luan cua Kurdi & cong su (2022) vé do tin cdy cua nguoi tao ndi dung ndi chung, Penttinen
& cong su (2022), Hu & cong sy (2025) vé do tin cdy cua thong tin. Bién nay ciing dong vai tro trung gian
gilra su tuong déng cam nhén va y dinh mua, phu hop véi khéng dinh cia Zhang & cong su (2024), Hautz
& cong su (2014) vé d6 tin cay ngudn.

Mic du trai nghiém dong chay c6 tac dong truc tiép nho dén ¥ dinh mua, két qua van cang cb vai trd cua
yéu td trai nghiém tir video, pht hop véi phat hién ctia Procci & cong sy (2012), Hu & cong sy (2025), Wang
& Huang (2022). Bén canh d6, trai nghiém dong chay ciing trung gian mdi quan hé giira cach thirc ké chuyén
va y dinh mua, cho thiy viéc thu hut ngudi xem vao cau chuyén sé hinh thanh ¥ dinh mua, tuong ty cic phat
hién ctia Chen & Lin (2018), Ryu & cong su (2019), Zhang & cong su (2025).

5. Két luan va déng gop ciia nghién ciru

5.1. Két lugn

Két qua nghién ciru cho thdy su twong dong cam nhan tac dong dang ké dén do tin cdy cua nguoi ké
chuyén, cach thirc ké chuyén anh hudng tich cuc dén trai nghiém dong chay. P tin cdy ciia ngudi ké chuyén
va trai nghiém dong chay déu lam ting ¥ dinh mua, trong d6 d¢ tin cdy c6 anh huéng manh hon. Ca hai co
ché trung gian tir cach thirc ké chuyén qua trai nghiém dong chay dén ¥ dinh mua va tir sy trong dong cam
nhan qua d6 tin cdy cta ngudi ké chuyén dén ¥ dinh mua déu dugc chip nhan.

5.2. Dong gop cua nghién ciru

Nghién ciru nay lap day khoang tréng khi cac nghién ctru trude chii yéu tap trung vao dic diém noi dung
video ma chua xem xét day du cach thire truyén tai thong diép, dic biét 1a cach thirc ké chuyén, ciing nhu
chua kiém chimg vai tro trung gian cia trai nghiém dong chay. Pong thoi, nghién ctiru bo sung goc nhin
moi vé do tin cdy cua ngudi ké chuyén, yéu té chua duoc khai thac trong bdi canh video ngan du c6 ¥ nghia
quan trong d6i v6i cach ngudi xem danh gia ndi dung. Tir d6, nghién ctru nay gép phdn mé rong 1y thuyét
vén chuyén tuong thuat bang cach chirmg minh cach thirc ké chuyén c6 thé tao ra trang thai dong chay, mot
dang vén chuyén dic thu cia méi trudng video, qua d6 anh hudng dén ¥ dinh mua. Nghién ciru nay ciing mé
rong kha ning giai thich cta 1y thuyét twong dong khi chi ra rang sy twong dong cam nhan gop phan ting
do tin cay ciia ngudi ké chuyén.

Két qua nghién ctru cho thdy cac nha quan tri marketing, nha sang tao ndi dung can vu tién Iya chon ngudi
ké c6 hinh anh, phong cach va gi tri pht hop v6i nhém khéan gia muc tiéu, dong thoi dam bao sy chan that
va dang tin trong 11 ké. Bén canh d6, cach thic ké chuyén cé vai tro thuc day trai nghiém dong chay, vi
vay ndi dung video can duge dau tu v& cam xuc, mach truyén dé két ndi vai nguoi xem. Mac du trai nghiém
dong chay chi tao anh hudng nho 1én y dinh mua, nhung khi két hop v6i d tin cay van gop phan gia ting y
dinh mua. Do d6, doanh nghiép nén tao video c6 nhip d6 hop 1y, hinh dnh nhat quan va trai nghiém xem lién
mach. Viéc phéi hop gitta cach thirc ké chuyén, ngudi ké dang tin cdy va ndi dung tao sy dong cam sé& giup
doanh nghiép nang cao hiéu qua video marketing va thic dy y dinh mua ctia nguoi xem.

5.3. Han ché va hwéng nghién civu tiép theo
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Nghién ctru vin ton tai mot sé han ché. Thir nhat, dit liéu duoc thu thap theo dang cit ngang, chwa phan
anh duoc su thay doi hanh vi nguoi xem theo thoi gian, cac nghién ciru tiép theo c6 thé sir dung dir liéu
doc dé kiém tra tinh 6n dinh cua cac mdi quan hé trong md hinh. Thir hai, khao sat chi dwoc thuc hién cho
nén tang TikTok, két qua c6 thé chua khai quat cho cac nén tang video khac nhu YouTube, Facebook hay
Instagram. Cac nghién ctru sau c6 thé mé rong sang cac nén tang khac hodc so sanh giita cic nén tang dé

danh gia su khac biét trong tac dong cta cach thirc ké chuyén dén y dinh mua.
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