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Tom tat:

Muc dich chinh ciia nghién civu ndy la xdc dinh cdc yéu t6 ciia UGC trén mang xa hdi anh
dén thdi do doi véi UGC va quyét dinh lya chon dia diém an uéng cua nguoi tiéu dung tré tqi
thanh phé Ho Chi Minh. Nghién civu sik dung phirong phdp nghién ciru dinh tinh va dinh lwong
véi kich thuée mau la N = 409, dir liéu kiém dinh bang mé hinh cdu triic tuyén tinh (SEM),
két qua cho thay 4 yéu t6: Cam nhdn do tin cdy, Cam nhdn hitu ich, Chdt lwong théng tin, va
Sw twong tac thwong hiéu, déu anh hwéng dén quyét dinh lya chon dia diém dn uong thong
qua thdi dg doi véi UGC. Két qua ciia nghién ciru ndy cung cdp co so khoa hoc dé gia ting
quyét dinh lya chon dia diém an uéng ciia ngueoi tiéu ding tré thong qua UGC, dong thoi dwa
ra mot s6 ham y quan tri gitip cac doanh nghiép toi wu héa chién lwoc tiép thi dwa trén UGC.
Tir khéa: Thai do d6i voi UGC, quyét dinh lya chon, ndi dung do nguoi dung tao ra.

Ma JEL: M31, M37.

The Influence of User-Generated Content (UGC) on Social Media Platforms on Attitudes
toward UGC and decision to choose a food shop among Young Consumers in Ho Chi
Minh City

Abstract:

This research is conducted is to determine the determinants of user-generated content (UGC)
on social media platforms that influence attitudes toward UGC and the dining location selection
decisions of young consumers in Ho Chi Minh City. The study employs both qualitative and
quantitative research methods, with survey (n = 409), and tests the data using structural
equation modeling. The results reveal that four variables of Perceived Reliability, Perceived
Usefulness, Information Quality, and Brand Engagement significantly influence dining
location choices through attitudes toward UGC. The findings provide a scientific foundation
for enhancing young consumers’ decision-making regarding dining locations through UGC,
while also offering managerial implications for firms to optimize their marketing strategies
based on UGC.

Keywords: Attitudes toward UGC, decision-making, user-generated content.

JEL codes: M31, M37.
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1. Giéi thiéu

Ngay nay, su phat trién clia internet va cong nghé truyén thong da thay doi hanh vi nguoi tiéu dung, dic
biét 1a gidi tré, ho thuong c6 hanh vi dua vao cac thong tin duoc ngudi ding tao ra (UGC) trén nén tang
mang x3 hoi nhu Facebook, instagram, tiktok,... dé chon san phﬁm hodc dich vu trude khi quyét dinh mua
hang (Ivana & La Are, 2020). Hién tai, UGC 1a cong cu tiép thi nim gitr cac yéu t6 anh huong dé thu hut
ngudi tiéu dung, khién ho tuong tac trén nén tang mang x4 hoi va hd tro tim kiém san pham phu hop (Mathur
& cong su, 2021). Theo Tong cuc Thong ké thanh pho H6 Chi Minh, dich vu an uong va hoat dong luu tra
trong 11 thang diu nam 2023 tang 30,2% so v&i cung ky nam trude. Cung véi do, thanh phé H6 Chi Minh
c6 khoang gﬁn 2.700 dia diém cung cép dich vu an uéng 16n nho. Véi sb lugng 16n nhitng lya chon nhu vay,
c6 thé nhan thay rang yéu té anh hudong dén y dinh lya chon mot dia diém an udng phu thudc khong nho
vao cac binh luan, danh gid tir nguoi tiéu dung da co trai nghiém tai cac dia diém an udng va chia sé trén
internet. Nghlen ctru ciia Demba & cong sy (2019) cling da chi ra rang, cac yéu t6 cia UGC c6 mbi quan hé
tich cuc dén thai do ddi voi noi dung do ngudi dung tao ra va dat niém tin vao ndi dung d6 dé dua ra quyét
dinh cua minh.

Thai d6 cua ngudi tiéu dung ciing duogc coi 13 yéu td quan trong dé nghién ciru ¥ dinh mua hang cua ngudi
tiéu dung (Muda & Khan, 2020). Céc 1y thuyét n6i tiéng nhur 1y thuyét hanh dong hop 1y, 1y thuyét hanh vi
¢6 ké hoach va ly thuyét mo hinh tién bo cong nghé da dé xuét rang thai do dbi v6i hanh vi anh huong dén
y dinh hanh vi ctia c4 nhan (Ajzen, 1991; Venkatesh & Davis, 2000). Nhiéu nghién ctru khac nhau cho thy
thai do ciia nguoi tiéu ding déi véi UGC c6 anh huéng dén y dinh mua hang. Tuy nhién, rat it nghién ctru
vé su tac dong cua UGC ddi voi quyét dinh lya chon cua nguoi ti€u dung, déc biét 1a trong linh vyc an uéng
tai Viét Nam. V§i tat ca nhitng van dé néu trén, viéc nghién ciru cac yéu t6 cia UGC anh huéng dén Thai
d6 d6i voi UGC va Quyét dinh Iya chon dia diém an udng cua gi6i tré trong nghién ctru nay 13 can thiét.

2. Co so 1y thuyét

2.1. Ly thuyét nén

Ly thuyét Kich thich - Chu thé - Phan tmg (Stimulus - Organism - Response hay S-O-R) duoc gi6i thiéu
boi Mehrabian & Russell (1974) trong tiép can tim 1y hoc thong qua cc nghién ciru vé cac tinh hudng va
moi truong cu thé, S-O-R cho phép cac nha nghién ciru kiém tra ca anh huéng nhan thirc 1an cam xuc dbi
v6i hanh vi. Theo d6, mé hinh S-O-R da duoc phat trién trong linh vic marketing bdi Donovan & Rossiter
(1982) va nhiéu nha nghién ciru cling da nhan dinh ring viéc tiép xuc voi cac kich thich tir méi truong (Kich
thich - Stimulus) s& anh huéng dén phan @mg nhén thirc va tinh cam (Chu thé - Organism) ctia mot ca nhan,
tir d6 thiic day ho thyc hién phan Gmg hanh vi phii hgp (Phan tng - Response).

Kim & cong sy (2006) da sir dung thong tin dé thé hién sy kich thich, nhan thirc riii ro va su hai long dé
thé hién chu thé, dong thoi xem xét lai va y dinh mua hang dé thé hién phan Gmg. Do d6, trong nghién ctru
nay tac gia st dung mo hinh S-O-R lam ly thuyét nén, xem céc yéu to tinh niang cia UGC bao gom: Cam
nhan do tin cay, Cam nhan hiru ich, Cam nhéan rti ro, Chat luwong thong tin, Sy twong tac thuong higu dai
dién cho cac yéu t6 kich thich (S) anh hudng dén Thai d6 cta ngudi tiéu dung ddi véi UGC dai dién cho
yéu t6 chu thé (0), tir 46 ngudi tiéu dung s& dua ra quyét dinh lwa chon (QPLC) dia diém in udng dai dién
cho yéu té phan ung (R).

2.2. Ngi dung do ngwoi dung tao ra (User generated content)

Theo McKenzie & cong su (2012), UGC la ndi dung dugc ty phat trién boi mot ca nhan hodc mot tap
doan va dugc phan phdi thong tin qua nén tang tryc tuyén. Twong ty, Chung & Buhalis (2008) cho ring
UGC la mot dang dir liéu ndi dung hinh anh, phan hdi binh luén, video, am thanh,... dugc nguoi dung tao ra.
Nhimng dit liéu ndi dung nay dé dang lan truyén va thao ludn giita nhitng ngudi dung truc tuyén thong qua
phuong tién truyén théng xa hoi, dién dan truc tuyén hodc bat ky nén tang tryc tuyén nao (Mathur & cong
su, 2021). Nhitng dong gop cua UGC khong c6 loi ich thwong mai vi vay nhitng danh gia do ngudi dung tao
dugc xem la dang tin cay.

Nghién ctru ciia Mathur & cdng sy (2021) voi khao sat trén 260 nguoi tiéu dung da chi ra sy anh hudng
cua 4 thanh phﬁn cua UGC bao gém do tin cay, su tuong tac thuong hi¢u, d6 hiru ich va chét lugng thong
tin dén quyét dinh mua hang cua ngudi tiéu dung thong yéu tb trung gian thai d6 déi véi UGC. Mathur &
cong su (2021) da nghién cuu tac dong cia Tuong tac thuong hi¢u, Cam nhan dg tin cay, Cam nhan lgi ich
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va Chit luong thong tin dbi voi thai do ddi véi UGC. Ngoai ra, Ivana & La Are (2020) da nghién ctru vé
hanh vi ctia ngudi tiéu dung thwong mai dién tir d6i véi UGC (dénh gia truc tuyén) vé san pham va quan sat
su anh huong nhu thé ndo dén thai do va y dinh sir dung UGC khi mua san pham tir san thwong mai dién tir
Tokopedia.

2.3. Thai dp ciia nguwoi tiéu dung

Fishbein & Ajzen (1975) cho riang cam xtc va danh gia tich cuc hay tiéu cuc cia mot c4 nhan vé viée
thuc hién mot hanh vi cu thé. Thai d6 anh huong dén quyét dinh hanh dong ciia mot ngudi ciing nhu cach
ho phan tng trudce nhitng thir thach, dong luc hay phan thuong (Nyein, 2019). Fazio (1986) di xac dinh
ba thanh phén chinh cho sy phat trién cua thai do: (1) cam xtc, (2) nhan thirc va (3) ¥ dinh hanh vi. Nhiéu
nghién ctru da chi ra rang thai do ctia ngudi tiéu dung ddi véi UGC c6 tac dong dén ¥ dinh mua hang (Demba
& cong sy, 2019). Thai do ciia nguoi tiéu dung dbi voi UGC sé tang 1én néu ngudn tin ¢6 do tin cdy cao.
Nghién ctru thye nghiém cua Mir & Rehman (2013) cho thay thai do tich cuc cta ngudi tiéu dung ddi véi
ndi dung san pham do nguoi ding khac san xuét trén Youtube c6 tac dong tich cuc dén ¥ dinh mua hang cta
nguoi tiéu dung.

2.4. Quyét dinh lia chon

Hanh vi ra quyét dinh 1a mot qua trinh phtrc tap va ciing dd c6 rat nhiéu nghién ciru trude dé quan tim
(Bettman & cong su, 1998; Zeleny, 1982). Theo Tjiptono (2014), quyét dinh mua hang 1a qua trinh ngudi
tiéu dung hodc khach hang nhan thirc dugc nhu cau cta ho va bat dau tim kiém bat ky thong tin nao vé mot
san pham hodc nhan hiéu cu thé, sau d6 dua ra danh gia va xem xét lia chon cach thirc dé giai quyét nhu
cau, ri cudi cung s& din dén quyét dinh mua hang. Ngay nay, hanh vi Iya chon cua ngudi tiéu dung va chién
Iuoc kinh doanh truc tuyén chiu anh huéng lon tr UGC va mang xa hdi (Hajli, 2014). Vi thé, viéc hiéu rd
hanh vi tiéu dung s& giup cac nha tiép thi xac dinh dugc nhimng yéu t6 quan trong dan dén quyét dinh mua
hang cudi ciing cua khach hang d6i v6i san pham hay thuong hiéu (Nyein, 2019).

2.5. Gid thuyét nghién ciiu

D6 tin cdy ciia mot s thong tin hodc ngudn thong tin duoc cong nhan boi nguoi tidu dung (Hovland &
Weiss, 1951). Hua & Wang (2014) cho rang d6 tin cdy la mtc d6 ma thong tin dua ra duoc ngudi tiéu dung
cong nhan 1a dang tin cay. Erdem & Swait (2004) xac dinh hai thanh phan chinh ciia d9 tin cdy - tinh dang
tin cdy va kinh nghiém. Nhimng thanh phan nay dugc xem 1a yéu té co ban ctia sw chip nhan cua ngudi tiéu
ding véi mot théng diép tir UGC (Ivana & La Are, 2020). Nguoi tiéu ding tin twdng vao san pham khi ho
nhan thiy thuong hiéu d6 c6 kha ning ciing nhu sy sin 10ng cung cap san phim nhu da hira. Cac nghién ciru
lién quan (Demba & cong su, 2019), Mathur & cdng sy (2021) da chi ra r::ing cam nhan do tin cay c6 anh
huong tich cyc dén thai d6 d6i UGC. Do d6, dua trén nhiing tai lidu trude day, tac gia d& xuat gia thuyét:

HI: Cam nhédn @6 tin cdy tdc ddng tich cue dén thai do doi véi UGC.

Ngay nay nguoi tiéu dung st dung phuong tién truyén thong xa hoi (cic trang mang xa hoi, blog,
YouTube,...) dé tim thong tin nhdm giam thiéu rui ro khi mua hang. Dé c6 trai nghiém mua sim an toan, hiu
hét nguoi tiéu dung tiém ning s& xem xét nhing trai nghiém cua ngudi tiéu dung khac, cac danh gia dugc
thé hién dudi dang van ban hodc hinh anh, cling nhu cac y kién va dé xudt tich cuc hoac phan hdi tiéu cuc
(Goldsmith & Horowitz, 2006). Ho thudng xem thong tin do ngudi dung khac cung cép 1a “dé sir dung” khi
ndi dung d& hiéu ma khong quan trong dén do6 dai ciia thong tin (Racherla & Friske, 2012). Diéu nay khién
UGC khéng chi déng tin cay ma con hitu ich (Cheong & Morrison, 2008), nghién ctru dua ra gia thuyét:

H2: Cam nhdn sy hitu ich tac dong tich cuc dén thdi dé doi véi UGC.

Chét lugng thong tin truc tuyén 1a nhan thirc ctia nguoi dung vé thong tin dugc ngudi dung khac trinh bay
trén phuong tién truyén thong (McKinney & cong su, 2002). Thong tin UGC c6 thé dugc tao bai hau hét tat
ca ngudi ding trén mang xa hoi, vi vy chat lugng thong tin cang tré nén quan trong hon (Xu, 2014). Nguoi
tiéu dung c6 xu hudng tiép nhan thong tin san pham mot cach hao hirc hon khi thong tin dép tng duoc ding
nhu cau cta ho (Olshavsky, 1985). Nhiéu nghién ctru cho thiy chét luong danh gia trén mang xi hoi c6 tac
ddng tich cuc dén thai do d6i véi UGC va y dinh lga chon (Mathur & cong su, 2021; Demba & cdng su,
2019). Tir nhirng l4p luan va nghién ctru trude day, tac gia dua ra gia thuyét:

H3: Chat lwong théng tin tac déng tich cuce dén thai dé doi véi UGC.
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Su tuwong tac dugc dinh nghia 13 “cudng d6 tham gia va két nbi cia mot c4 nhan voi cac san pham/dich
vu cta doanh nghi€p do nguoi dung hodc doanh nghiép khdi xudong” (Vivek & cong su, 2012). Su tuong
tac thuong hi€u s€ c6 hai hanh vi, bao gém ca viéc tao ra va tiéu thu ndi dung. Muc ti€u tuong tac co thé 1a
ndi dung do nha tiép thi tao ra (MGC) tir thuong hiéu hodc UGC tir cac khach hang khac (Doorn & cong
su, 2010). Theo Mathur & cong sy (2021) cho ring su gan két thwong hiéu ctia khach hang trén cac trang
mang x4 hoi c6 anh hudng truc tiép dén thai d6 thuong hiéu va ngudi ta nhan thiy rang su gin két thuong
hi€u ctia khach hang c6 tdc dong manh mé va tich cuc dén thai do ddi véi UGC. Do do, nghién ctru dé xuét
giai thuyét:

H4: Sy twong tac thuwong hiéu tac dong tich cuc dén thai do doi véi UGC,

Thai d6 d6i voi UGC duoc biéu hién qua phan tmg tich cuc hodc tiéu cuc cta nguoi tidu dung ddi voi cac
danh gia trén mang xa hoi (Ajzen, 1991). Bahtar & Muda (2016) ciing chi ra rang thai d6 dbi véi UGC c6 tac
dong truc tiép dén quyét dinh lwa chon, dong thoi 1am ting xac suat mua hang. Theo Ajzen (1991) cho ring,
thai do cua nguoi tiéu dung d6i UGC cang cao thi y dinh thyc hién hanh vi cia ho cang manh mé. Chinh vi
viy, thai d6 cta nguoi tiéu dung ddi véi UGC 1a mdt yéu t6 quan trong dan dén hanh vi ra quyét dinh lya
chon cua nguoi tidu dung. Do d6, nghién ctru dé xuat gia thuyét:

HS5: Thdi dé doi véi UGC tdc dong tich cuc dén quyét dinh lya chon dia diém an uéng.

2.6. M6 hinh nghién ciru dé xudt

Mo hinh nghién ctru d& xuit cia tac gia ké thira tir mo hinh nghién ciru trude ddy, voi mé hinh gde 1a
nghién ctru cia Mathur & cong sy (2021) vé anh hudng cua cac yéu té UGC dén y dinh mua hang truc
tuyén, tac dong trung gian cua thai do cua ngudi dung dbi véi UGC. M6 hinh nghién ctru dudi ddy dugc dé
xuét bao gém: 4 bién doc 1ap 1a Cam nhén d6 tin cdy, Cam nhén hiru ich, Chat luong thong tin, Tuong tac
thuong hiéu; 1 bién trung gian 1a Thai d6 ddi voi UGC va 1 bién phu thudc 1a Quyét dinh Iya chon dia diém
an udng. Trong nghién ciru nay tac gia st dung mo hinh S-O-R lam 1y thuyét nén.

Hinh 1: Mé hinh nghién ciru dé xuét

[ Cam nhan d9 tin cay

‘ Cam nhan htru ich

o oan g As . Quyét dinh lya
Thai d¢ d :
ardodorver B o' chon diadiém |
UGC a'mu(“')ng ‘

[ Chat luong théng tin )

[ Su twong tac thuong hiéu

3. Phwong phap nghién ctru

3.1. Méu nghién ciru

Mau thu thap bang phuong phap thuan tién dya trén bang cau hoi khao sat truc tuyén duoc tao tir biéu miu
Google form va bang hoi gidy khao sat truc tiép. Két qua thu duoc 430 phan hdi, c6 409 phan hdi hop 16 va
loai 21 phan hoi khong hop 1¢ (do cau tra 10i theo mot quy luat nhat dinh, nhém tudi khong thudc pham vi
nghién ctru, khong tra 161 cau hoéi sang loc).

3.2. Thang do va phdt trién bing héi

Nghién ctru duge thuc hién bang phuong phap dinh lugng dé danh gia thang do va kiém dinh mo hinh
nghién ctru. Thang do dugc xay dung tir cac mé hinh nghién ctru lién quan trudc day tac gia da xay dung
nén thang do bao gém 6 khai ni€ém nghién ctru dugc st dung: Cam nhan @6 tin cay, Cam nhén hitu ich, Chét
lugng thong tin, Sy tuong tac thuong higu, Thai do ddi voi UGC va Quyét dinh Iya chon dia diém an udng.
Cung v6i d6 1a cac bién quan sat dé do luong khai niém.
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Sau khi thiét ké thang do so bo, tic gia tién hanh thuc hién hiéu chinh thang do bang viéc phong van siu
v6i mau n = 4 dé thu thap y kién ctia nguoi tiéu ding tré. Qua do, nhom dap vién s& cho biét mirc d6 nam bat
¥ nghia cua timg phat biéu trong thang do hay khong; néu y kién cho timg nodi dung trong phat biéu, nhirng
phat biéu nao ho cho la c6 ndi dung tring nhau, nhitng ndi dung nao nén lugce bé ciing nhu nhimg ndi dung
can dugc thém vao. Sau viée trao ddi v6i dap vién, tac gia s& tién hanh xem xét, chinh sira va hoan thién
bang hoi sao cho d& hiéu va gan nhét voi nguoi thyuc hién khao sat (Bang 1).

Bing 1: Thang do

STT Noi dung phat biéu Nguon
Cam nhan d§ tin cay Mathur &
PCl  Thong tin vé dia diém an uéng A dugc chia s¢ boi nguoi tiéu dung la cong su

khach quan (2021)

PC2  Théng tin vé dia diém an uéng A dugc chia sé¢ boi nguoi tiéu dung la
trung thic

PC3  Théng tin vé dia diém an uéng A dugc chia sé¢ boi nguoi tiéu dung la
dang tin cdy

PC4  Thong tin vé dia diém an udng A dugc chia sé bai nguoi tiéu dung la cé

gid tri
Cam nhan su hitu ich
PUl  Gifip toi dua ra lya chon dé dang hon Yiiksel
PU2  Cung cip thong tin hiru ich cho viéc lwa chon cua toi (2016)

PU3  Rét c6 y nghia cho viéc lua chon cua toi
PU4 La nguén thong tin tién 191 cho viéc lya chon cua toi
PUS  Gitp cho viéc lya chon cua t6i hi¢u qua hon
Chit lwong théng tin Erkan &
IQl  La nhimg thong tin dé hiéu Evans (2016)
1Q2  La nhiing thong tin 16 rang
~ 1Q3  Lanhimg thong tin c6 chat lugng cao

Sw twong tac thwong hiéu Mathur &
BE1  Toi thich danh gid thuong hiéu cua dia diém an udng A qua cam nhan cong su
ctia minh (2021)

BE2  Téi c6 thé bay t6 niém hanh phuc ciia minh vé mot trai nghiém tt dep
vé ctia dia diém an udng A

BE3  Téi cam thdy thich thu khi chia sé nhitng trai nghiém tbt vé dia diém an
ubng A v6i moi ngudi

BE4  T6i mubn bay to sy ting ho cia minh v6i nhitng bai dang ma ngudi ding
khéc chia sé vé dia diém an udng A

BE5  T6i mudn gitp ngudi ding khac giai dap nhitng thic méc cia ho bing
viéc tra 101 bai dang cua ho

Thai d§ | ' Mathur &
ATUI  Téi lya chon dia diém &n udng v&i suy nghi tich cuc cong su
ATU2  To6i muon dén thir dia diém an udng theo xu hudng (2021)

ATU3  Téi s& chuyén sang lwa chon dia diém an ubng
ATU4  Vig¢c tham khao thong tin dugc chia sé bdi nguoi ti€u dung trén mang xa
hoi dé dua ra quyét dinh lua chon dia diém an uéng A la dung dén
Quyét dinh lya chon Erkan &
DC1  Rat co kha ning t6i s& lya chon dia diém an uéng A Evans (2016)
DC2  Téi s& lya chon dia diém A vao lan t6i khi t6i mubn in ubng
DC3  Tbi quyét dinh s& dén dia diém an udng A
DC4  Tbi s& gidi thiéu dia diém an udng A cho ban b¢ cua toi

Nguon: Tdc gid xdy dung dwa trén cdc thang do nghién ciru lién quan.

3.3. Thu thép dir ligu tir méu nghién civu

Sau khi tién hanh khao sat thong qua viéc phat phiéu truc tuyén va truc tiép dén nguoi tiéu dung trén mang
x3 hoi tai thanh phd H6 Chi Minh, nghién ctru thu dugc 430 phiéu tra 16, trong d6 c¢6 409 cau tra 11 hop 18
sau khi da thyc hién loai b nhitng bang hoi khong du didu kién. Budc tiép theo, tac gia dua vao phan mém
SPSS dé tién hanh xir Iy dir licu.
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4. Két qua nghién ciru va thio luin

Bang 2: Théng ké két qua khao sat theo nhan khiu hoc

Nhin t6 Pic diém Ti 1& phan trim Tén s6
Giéi tinh Nam 48,4 198
Nit 51,6 211
Téng 100 % 409
D) tudi 19 — 25 tu6i 73,6 301
26 — 35 tudi 26,4 108
Téng 100 % 409
Trinh d¢ hoc van Dai hoc 71,1 291
Sau dai hoc 15,2 62
Khéc 13,7 56
Téng 100 % 409
Thdoi gian sir dung Dudi 2 gio/ngay 24,9 102
MXH 2 - 5 gid/ngay 38,9 159
Trén 5 gio/ngay 36,2 148
Téng 100 % 409

Nguon: Két qua phan tich dir liéu khao sdt ciia tac gia.
4.1. Pdnh gid dp tin cdy bang Cronbach’s alpha
Két qua phén tich Cronbach’s Alpha ciia cic thang do déu da:[ yéu cau voi hé s alpha > 0,7. Cu thé, cim
nhan d9 tin cdy: a = 0,824; Cam phén hiru ich: o = 0,855; Cl}ét luong thong tin: o= 0,855’; Su tuong tac
thuong hi¢u: o= 0,882; Tl}éi do doi Vé‘i‘ UGC: a = 0,814; Quyeét d}nh lga chon dia diém an uong: a = 0,814.
Bén canh d0, tat ca cac bien quan sat déu c6 h¢ so tuong quan bién - tong > 0,3.
4.2. Phén tich nhén té khing dinh CFA

Hinh 2: Két qua phén tich CFA mé hinh do lrdng téi han chuin héa
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Nguon: Két qua phan tich dir liéu trén AMOS.
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Két qua phén tich nhan t6 CFA m6 hinh do ludng t6i han chuan hoa cho thay rang cac chi s6 déu dat yéu
cau: Chi-square/df = 2,272 < 3, gia tri P_value = 0,000 < 0,05; GFI =0,903; CFI = 0,944; TL1 = 0,934 (déu
>0,9), va RMSEA = 0,056 < 0,08. Diéu nay chimg minh rang mé hinh phit hop véi dit liéu thi truong va xac
nhan tinh don hudng cta thang do.

Phén tich CFA cho thay, cac trong s6 chuan hoa déu dat chuan (> 0,5) v6i gia tri thap nhét 1a PC4 = 0,550
va P=0,000. Vi viy, cac bién quan sat dé do luong cac khai niém trong mé hinh nghién ciru sau khi da hiéu
chinh théng qua Cronbach’s Alpha va EFA déu dat tiéu chuan vé gia tri hoi tu va tinh don hudng.

Dua vao Bang 3 cho théy cac thang do déu dat do tin cay dya trén 3 tiéu chuén: do tin cay téng hop > 0,7,
phuong sai trich > 0,5 va Cronbach’s Alpha > 0,6. Do d0, cac thang do trong mé hinh nghién ctru déu dat
tiéu chuén vé do tin cay.

Bang 3: Gia tri dd tin ciy tong hop va phwong sai trich

M&bi quan hé Trong s6 di P tin cdy  Toéng phwong  Cronbach’s
chuin héa tong hop sai trich Alpha
BE3 <--- BE 0,755 0,868 0,566 0,882
BE2 <--- BE 0,732
BES5 <--- BE 0,768
BE4 <ee- BE 0,777
BE1 < BE 0,733
PU2 <--- PU 0,907 0,858 0,602 0,876
PU3 <--- PU 0,915
PU4 <ee- PU 0,666
PU5 <--- PU 0,694
PC2 <--- PC 0,915 0,841 0,584 0,824
PC3 <--- PC 0,937
PC4 <ee- PC 0,552
PCl1 <--- PC 0,544
1Q3 <--- 1(0) 0,805 0,771 0,531 0,767
1Q2 <ee- IQ 0,700
1Q1 <ee- IQ 0,676
ATUl < ATU 0,720 0,814 0,522 0,814
ATU2  <-- ATU 0,690
ATU3  <--- ATU 0,718
ATU4 < ATU 0,739
DC1 <--- DC 0,657 0,814 0,525 0,814
DC2  <--- DC 0,800
DC3 <--- DC 0,736
DC4  <--- DC 0,678

Nguon: Két qua phan tich dir liéu trén AMOS va tinh todn trén Excel.

Bing 4: Phuong sai trich va binh phwong hé sé twong quan

Téng phwong sai Binh phuong hé so twong quan
trich BE PU PC 1Q ATU DC
BE 0,566
PU 0,602 0,291
PC 0,584 0,094 0,120
1Q 0,531 0,190 0,151 0,141
ATU 0,522 0,393 0,224 0,148 0,217
DC 0,525 0,221 0,355 0,388 0,364 0,487

Nguon: Két qua phan tich dit liéu trén AMOS va tinh todn trén Excel.

V& gia tri phan biét, gia tri P_value cta tit ca cac cip khai niém déu < 0,05 (tirc < 5%), cho thiy hé sb
twong quan cua tung cdp khai ni€ém co sy khac biét so vdi gid tri 1 & mtrc do tin cay 95%. Hon nira, téng
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phwong sai trich cta ting cip khai niém déu 16n hon binh phuong hé sb tuong quan giita ching (Bang 4).
Do d6, cac khai niém trong mé hinh nghién ctru déu dat tiéu chuin vé gia tri phan biét.

Nhu vay, qua két qua phan tich CFA cho thiy mé hinh phu hop véi dit liéu thj trudng, cac thang do dam
bao dugc do tin cay, gia tri hdi tu va gia tri phan biét; ddm bao cho viéc thuc hién phan tich mé hinh ciu
tric tuyén tinh SEM.

4.3. Phén tich mé hinh céiu triic tuyén tinh SEM

Mo hinh céu tric tuyén tinh SEM dugc thuc hién dé kiém dinh mé hinh d& xuét, véi cac tiéu chuan danh
gia dua trén cac chi s6 Model fit, két qua thu dugc nhu sau: Chi-square/df = 2,246 < 3, Sig. (P_value) =
0,000 < 0,05 (tirc nho hon 5%) déu dam bao vé y nghia thong ké; GFI = 0,894 > 0,8; CFI = 0,927; TLI =
0,915 déu > 0,9 va RMSEA = 0,064 < 0,08; do d6 c6 thé két luan rang mo hinh phu hop véi dir liéu thuc té.

Phan tich SEM duya trén Hinh 3 cho thiy cac mdi quan hé nay co y nghia thong ké (p < 0,05). Hay ¢
thé hiéu réng céc bién doc 1ap co su tac dong 1én bién phu thude. Ddi véi cac bién BE, PU, PC, 1Q déu anh
hudng 1é€n bién ATU; trong do bién BE c¢6 su anh hudng manh nhat voi trong s6 chudn hoa 13 0,37. Bén canh
d6, bién ATU ciing c6 su anh hudng 1én bién DC véi trong s6 chuén hoa 13 0,77.

Hinh 3: Két qua phén tich mé hinh ciu tric tuyén tinh SEM (chuin héa)
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Nguén: Két qud phan tich dir liéu trén AMOS.

4.4. Thio lugn két qud nghién ciru

Dbi voi yéu td “cam nhan do tin cdy”, qua két qua phan tich da chi ra yéu t6 nay c6 sy anh hudng cing
chiéu dén thai do dbi véi UGC (R = 0,209). Didu nay co thé hiéu 1a théng tin vé mot dia diém an udng tir
UGC trén nén tang mang xa hoi ma nguoi tiéu ding cam thay tin cdy vao ndi dung thi s& co thai do tich
cuc voi dia diém an udng do. Két qua nghién ciru ¢6 su tuong dong voi nghién ciru cia Mathur & cong su
(2021), Demba & cong su (2019), Pramesti & Alversia (2023). Tir két qua nghién ctru thdy rang, cam nhan
do tin cay 1a yéu t6 dong vai trd quan trong trong viéc thuyét phuc ngudi tiéu dung co thai do tich cuc ddi
v6i san pham va thuong hiéu.

D6i voi yéu td “cam nhén hitu ich”, qua két qua phan tich di chi ra yéu t6 nay co sy anh huéng cing
chiéu dén thai do ddi voi UGC (R = 0,184). Két qua co su tuong dong véi nghién ctru ciia Mathur & cong
su (2021), Pramesti & Alversia (2023). Cam nhan hitu ich tir nguoi ti€u dung s€ mang dén thai do tich cuc
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cho nguoi tiéu ding khi Iyra chon san pham tiéu dung. Nhitng nha quan 1y tap trung vao xdy dung cac chién
lugc phit hop nhdm nang cao cam nhan hiru ich tir d6 co thai do tich cyc hon

Dbi voi yéu td “chét lugng thong tin”, qua két qua phan tich da chi ra yéu té nay co6 sy anh huong ciing
chiéu dén thai d6 d6i véi UGC (R = 0,229). Két qua nghién ctru ndy c6 sy tuong dong véi nghién ciru ctia
Mathur & cong su (2021), Demba & cong su (2019). Thong tin phai c6 ngudn gdce tin cdy, thong tin phai
¢6 chét lvong va ngudn gdc thong tin tir nhitng ngudi uy tin va c6 stre anh hudng s& ning cao dwgc mirc do
tin cay

A e Aye??

Déi véi yeu t0 “su tuong tac thuong hiéu”, qua két qua phan tich da chi ra yéu té nay c6 sy anh huéng
cung chiéu dén thai do d6i véi UGC (R = 0,366). Két qua c6 su twong dong véi nghién ciru ciia Mathur &
cong su (2021). Tuong tac thuong hidu giup cho nguoi tiéu ding nang cao mirc dd nhan biét, gia ting gia
tri cam nhan, day ciing 1 yéu t6 quan trong trong viéc nang cao tai san thuong hiéu. Nha quan tri can ting
cuong tuorng tac thuong hiéu voi nguoi tiéu ding dé gia ting mdi quan hé

Dbi voi yeu t6 “thai do ddi véi UGC” qua két qua phan tich dé chi ra yéu té nay c6 su anh hudng cing
chiéu dén quyét dinh liwa chon dia diém an udng (R = 0,775). Két qua co su tuong dong voi nghién ctru cia
Mathur & cong su (2021), Pramesti & Alversia (2023). Nguoi tiéu dung c6 thai do tich cuc s& dan dén viéc
dua quyét dinh lya chon dia diém nhanh hon, gia tang muc d9 tin cdy.

Bang 5: Két qua kiém dinh cac gia thuyét

Gia thuyét Noi dung Hé s6 anh hwéng Két qua

H1 Do tin cdy dugc cam nhén tac dong tich 0,209 Ung ho
cuc dén thai do dbi voi UGC

H2 Su hitu ich dugc cam nhan tac dong tich 0,184 Ung ho
cuc dén thai do dbi voi UGC

H3 Chat luong thong tin tac dong tich cuc dén 0,229 Ung ho
thai 46 d6i voi UGC

H4 Su tuong tac thuong hi¢u tac dong tich cuc 0,366 Ung ho
dén thai do ddi véi UGC

H5 Thai d6 d6i voi UGC tac dong tich cuc dén 0,775 Ung ho

quyét dinh lya chon dja diém an uéng

Nguon: Két qua tong hop ciia tac gid.

5. Két luan

5.1. Péng gop vé hoc thugt

Thai d6 d6i UGC vé mot dia diém an uéng s€ bi anh hudng lon nhat boi yéu td cam nhén hiru ich (trong s6
=0,184). Nguoi ti€u dung tré sé co thai dg tich cuc hon voi mot dia diém an uéng khi ndi dung dugc nguoi
ding tao ra trén cac nén tang mang xa hoi gitp ho dua ra Iyra chon dé dang hon. Ngoai ra, ngudn thong tin c6
san va kip thoi, mang dén su tién loi ciing s& lam cho nguoi tiéu ding c6 thai do tich cuc hon d6i voi UGC,
diéu nay rat hiru ich va s& lam tang quyét dinh lya chon dia diém an udng ciia nguoi tiéu ding tré. Sy tuong
tac thuong hiéu co tic dong manh nhat dén thai d6 déi véi UGC vé dia diém an udng cia ngudi tiéu dung
tré (R = 0,366). Nguoi tiéu ding tham gia vao UGC vi ho mudn xem xét danh gia cia minh so véi nhimng
nguoi dung khac. Ngoéi ra, ho mudn hd tro cic bai ding ciia ngudi dung khéac ciing nhu gitp d nhiing
ngum dung do giai quyét van dé cua ho bang cach tra 101 bai dang cua ho. Tir két qua nghlen cuu da ch1 ra
rang, yeu t6 cam nhén d9 tin cay dung thu 3 trong 4 yéu t6 c6 anh huong dén thai do ddi voi UGC vé mot
dia diém an udng ciia nguoi tiéu ding tré (trong s6 = 0,209). Tuy nhién, két qua ciing cho thay ring nguoi
tiéu dung tré khong dénh gia cao do tin cay tir ndi dung do ngudi tiéu ding tao ra, diéu ndy xuat phat tir viéc
bat ctr c4 nhan nao ciing c6 thé dua ra danh gia cua ban than, rit kho phan biét ngudn thong tin nao la dang
tin cay. Yéu t chat lugng thong tin ciing 1a yéu t trong mé hinh nghién ctru ¢6 anh hudng dén thai do doi
v6i UGC vé mot dia diém an udng cua ngudi tiéu ding tré (trong s6 = 0,229). Ho s& cho ring nhiing thong
tin vé dia diém 4n udng duoc chia sé bai nguoi dung trén mang xa hoi 1a thong tin d& hiéu, vi vay cac nha
tiép thi can phai cung cip thong tin day di (chét lwong va hinh dnh mén an, gia ca, khong gian quén,...) dé
ngudi dung biét va cho 1a ngudn thong tin dang tin cay.
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5.2. Pong gop vé thuc tién

Trén co so két qua ctia bai nghién ctru, mot s6 ham y quan tri dugc tac gia dé ra nham gitip cac chuyén gia
trong linh vuc marketing sit dung UGC nhu mét cdng cu ti€p thi lan truyén hi¢u qua. Ngoai ra, nha tiép thi
vé€ linh vyc nay can thuc day nhitng phan hoi tich cuc vé dia diém an udng cua minh, khuyén khich nguoi
dung chia sé nhitng ni dung tich cuc, chat lugng trén cac nén tding MXH. Tu d06, cling tdng dugc su hitu ich
cua UGC @01 véi nguoi tiéu dung va giam thiéu rii ro trong viéc ra QDLC.

Céc nha tiép thi c6 thé theo ddi hodc tham gia vao cac cudc thao luan trong cac cong dong danh gia vé
cac dia diém an udng trén cac nén tang mang xa hoi dé xac dinh mirc do ma nguoi ti€u dung quan tam dén
dia diém an udng cua minh hodc cuia doi thu. Tu do, sé bict dugc thai d6 cia ho doi véi dia di€m dn uong
cua minh thé nao (tich cuc hay tiéu cuc) va dua vao dé cac nha ti€p thi s€ khuyén khich nguoi dung chia sé
trai nghiém an uong thong qua hinh anh, bai danh gia hoac video. Bong thoi cling s€ cung cap nén tang dé
cho ho cd thé chia sé vdi cong dong.

Céc nha tiép thi khi str dung UGC la cong cu marketing can dua ra cac tiéu chi danh gia, ngan chan va
loai bo cac ndi dung mang tinh thuong mai va tiéu cuc, dong thoi khong ngirng nang cao viéc khuyén khich
nguoi dung tao ndi dung mang hinh anh tich cyc vé dia di€ém an uong. Nguoi tiéu dung nhan thuc dugc do
tin cay cang cao thi ho thai d6 d6i véi dia diém an udng cang tich cuc, tir 46 gitip ho dé dang dua ra QPLC
dia diém an udng.

5.3. Han ché nghién ciru

Thir nhét, gi¢i han vé kinh phi va nhan lyc, tic gia thuc hién lay mau theo phuwong phéap thuan tién, dir
liéu nghién ctru thu dugc chi gidi han ¢ khu vuc thanh phd H6 Chi Minh. Pong thoi, kich thude mau ciing
chua qué cao dé danh gia chu quan ctia nhom doi tugng khao sat.

Thir hai, giéi han vé mit thoi gian va kha ning nén nghién ciru nay chi dimg lai & viéc xem xét sy anh
huong cac yéu to cia UGC bao gom cam nhan do tin cdy, cam nhan hitu ich, chat lwong thong tin, su twong
tac thuong hiéu dén quyét dinh lya chon dia diém an uong thong qua yéu to thai d§ doi voi UGC.
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